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TOMORROW, EVERYTHING
WILL BE SUSTAINABLE
AT MICHELIN

YVES CHAPOT
FLORENT MENEGAUX GENERAL MANAGER AND
CHIEF EXECUTIVE OFFICER CHIEF FINANCIAL OFFICER

VISI PERUSAHAAN KAMI DIDASARKAN PADA KEYAKINAN INI.

MISI MICHELIN ADALAH MENJADI SALAH SATU PEMIMPIN DALAM MOBILITAS BERKELANJUTAN
DI ANTARA PERUSAHAAN BERKINERJA TINGGI, INOVATIF DAN BERTANGGUNG JAWAB DI DUNIA DENGAN
MENYEIMBANGKAN TANTANGAN EKONOMI, LINGKUNGAN, DAN SOSIAL.

INI ADALAH KOMITMEN YANG KAMI UBAH MENJADI TINDAKAN SETIAP HARI UNTUK MENINGKATKAN MOBILITAS
< BAGI SEMUA ORANG, DENGAN CARA YANG BERKELANJUTAN, DAN YANG KAMI EKSPRESIKAN MELALUI
TUJUAN PERUSAHAAN KAMI:

“TO OFFER EVERYONE A BETTER WAY FORWARD."”
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Berkontribusi pada kinerja berkelanjutan Michelin
dengan melibatkan pemasok untuk meningkatkan penciptaan nilai dan
inovasi yang mendukung daya saing dan pertumbuhan Michelin.

Kontribusi ini dirainh dengan keunggulan dalam operasi dan pembelian yang
berkelanjutan, penguatan etika bisnis, perlindungan lingkungan
dan hak asasi manusia.
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PESANAN

AKTIF

KARET
ALAMI

BAHAN BAKU

Fillers, Monomer,
Elastomer, Penguat Logam
(Metal Reinforcements),
Penguat Kain (Fabric
Reinforcements), Bahan
Kimia, Minyak

dan Resin.

AREAS

BEKERJA SAMA

i

280 KELUARGA
YANG MEMBEL

MANUFAKTUR,
TEKNIK DAN ENERGI

Mesin, Bangunan, Layanan
dan Pasokan Industri dan Energi.

LAYANAN

Logistik, Pemasaran/Komunikasi,
SI/TI, Manfaat, Real Estat,
Layanan Alih Daya (Layanan
Konsultasi Manajemen, Riset
Pasar, Pelatihan, Layanan
Sumber Daya Manusia, dll....)
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1.1 - Ruang Lingkup
Prinsip Pembelian Michelin adalah bagian integral dari setiap kontrak

antara Pemasok dan setiap perusahaan Grup Michelin,
dan di negara manapun.

1.2 - Prinsip Yang Disyaratkan dan Diharapkan

Prinsip Pembelian Michelin memiliki dua tingkat penting: Prinsip Yang Disyaratkan dan Prinsip yang Diharapkan.

PRINSIP YANG DISYARATKAN PRINSIP YANG DIHARAPKAN

adalah prinsip yang dianggap fundamental yang tanpanya
hubungan bisnis tidak dapat dibangun atau dilanjutkan.

Pemasok harus mematuhi Prinsip Yang Disyaratkan dan harus
memastikan prinsip yang sama atau serupa diterapkan di seluruh
Rantai Pasokannya. Atas permintaan Michelin, Pemasok harus me-
laporkan, dengan itikad baik dan transparan, tentang fakta dan
tingkat kepatuhan yang dicapai. Setiap kegagalan untuk mematuhi
semua atau sebagian dari Prinsip Yang Disyaratkan yang ditetapkan
dalam Prinsip Pembelian Michelin akan dianggap sebagai pelangga-
ran kontrak, dan Michelin mencadangkan haknya untuk menarik se-
mua konsekuensinya, termasuk penghentian semua atau sebagian
dari hubungan bisnis dengan Pemasok yang bersangkutan.

adalah prinsip yang didukung, didorong, dan diharapkan
oleh Michelin.

Prinsip ini menetapkan visi Michelin secara transparan dan memu-
ngkinkan semua Pemasok untuk meningkatkan, dengan sesuai den-

gan harapan Michelin melalui proses peningkatan berkelanjutan.
Penilaian kepatuhan Pemasok dengan Prinsip yang Diharapkan ha-
rus mempertimbangkan ukuran Pemasok, tingkat kerumitan yang
terlibat dalam penerapan prinsip, dan tingkat risiko yang disebab-
kan oleh potensi atau ketidakpatuhan aktual terhadap prinsip ini.
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Grup Michelin mengutamakan kepatuhan terhadap prinsip-prinsip
dasar, yaitu:

- Peraturan Perundang-Undangan yang berlaku untuk Michelin
dan/atau semua atau sebagian dari Produk, Layanan dan/atau
operasinya;

- Menghormati semua orang, dalam semua aspek; dan

- Melindungi lingkungan.

Setiap Pemasok kami, diharapkan untuk berkontribusi sepenuhnya
pada kepatuhan Michelin terhadap prinsip-prinsip dasar ini, dalam
ruang lingkup yang berlaku untuk mereka.

PRINSIP DASAR
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2 — PRINSIP DASAR

2.1 - Kepatuhan terhadap peraturan perundang-undangan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

+ FOKUS/
CATATAN
Pemasok harus mengetahui dan memenuhi Peraturan Perundang-Undangan Pemasok memastikan bahwa pasokan Produk dan/atau Layanan apa pun Sl
yang berlaku terhadapnya dan/atau secara keseluruhan atau sebagian dari kepada Michelin dan/atau operasinya tidak menyebabkan Michelin melakukan R
Produk, Layanan dan/atau operasi mereka. pelanggaran apa pun terhadap Peraturan Perundang-Undangan. INTERNASIONAL
Prinsip Yang Disyaratkan untuk keadaan tertentu: Pemasok diharapkan mempromosikan prinsip serupa dalam Rantai
Aktivitas pembelian Michelin diterapkan di banyak negara dengan beragam bu- Pasokannya.
< daya, hukum, dan rezim politik:

a - Dalam beberapa keadaan, Prinsip Pembelian Michelin mungkin tidak sama
persis dengan Peraturan Perundang-Undangan negara tertentu. Jika terjadi
ketidaksesuaian antara Peraturan Perundang-Undangan yang berlaku den-
gan Prinsip Pembelian Michelin, persyaratan yang lebih ketat akan berlaku.

b - Dalam hal terdapat Peratudan Perundang-Undangan yang berbeda yang
mungkin berlaku untuk transaksi yang serupa, seluruh Peraturan Perun-

dang-Undangan wajib harus selalu dipatuhi dalam ruang lingkup geografis
yang berlaku.
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2.2 - Menghormati orang lain
2.2.1 - Hak Asasi Manusia (termasuk kondisi kerja)

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

+ FOKUS/
CATATAN

Pekerja Anak

Pemasok harus mematuhi hal-hal berikut ini, sebagai persyaratan minimum: T

- Standar internasional termasuk Deklarasi Universal Hak Asasi Manusia, United Pemasok didorong untuk melampaui penerapan Peraturan - N

Nations Global Compact, Pedoman OECD, dan Pedoman PBB tentang Bisnis Perundang-Undangan yang ketat, khususnya, terkait jam kerja, hak untuk CI-I\:'PAKrLASN/

dan Hak Asasi Manusia. istirahat dan remunerasi. ceria pakss

< » Ketentuan hukum dan peraturan dari undang-undang ketenagakerjaan yang

berlaku di negara tersebut (tingkat remunerasi, jam kerja, kebebasan +AI:OAKli\S/
berserikat, dll). CATATAN

Mineral di daerah
konflik

» Martabat individu melalui kondisi kerja yang dapat diterima.

- Fundamental Conventions of the International Labor Organization (“ILO"),
khususnya tentang pekerja anak, kerja paksa atau waijib, kebebasan berserikat
dan hak untuk berunding bersama, diskriminasi dan pelecehan.
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2.2 - Menghormati orang lain
2.2.2 - Kesehatan dan Keselamatan Individu

Bagi Michelin, kualitas dan tingkat praktik kesehatan dan keselamatan merupakan kriteria penting dalam memilih Pemasok.

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

+ FOKUS/
CATATAN
- Baik terkait dengan Produk, Layanan, operasi, atau lokasi, Pemasok harus melindungi keseha- Pemasok menerapkan sistem manajemen kesehatan dan kesela- Bahan Kimia
tan dan keselamatan individu dengan secara ketat mematuhi Peraturan Perundang-Undang matan yang dirancang untuk mempelajari pengalaman dari masa
yang berlaku dan praktik terbaik profesi mereka, terlepas dari apakah negara tertentu lebih lalu dan mendukung peningkatan praktik yang berkelanjutan. Sis-
atau kurang ketat. dalam hal kesehatan dan keselamatan. tem ini mungkin didasarkan pada kebijakan, instruksi, panduan,
- Pemasok harus secara regular menilai risiko kesehatan dan keselamatan yang ditimbulkan te- kampanye informasi dan kesadaran, rencana perbaikan dan
rhadap masyarakat di sekitar lokasi dan/atau operasinya. indikator yang sesuai (misalnya tingkat kecelakaan, pelaporan
< Pemasok yang bekerja di lokasi Michelin, baik yang sesekali atau yang secara permanen, harus: dan manajemen situasi risiko, jumlah proposal untuk perbaikan >
- Mendapatkan otorisasi sebelumnya untuk mengakses lokasi. g?grs]iﬂ?{zaﬁesehatan dan keselamatan, dll.). Sertifikasi 1SO 45001

« Menentukan dan menerapkan seluruh tindakan yang diperlukan untuk memastikan bahwa se-
mua Personel Pemasok mematuhi aturan keselamatan, kesehatan, dan kebersihan yang diten-
tukan untuk lokasi ini. Pemasok diharuskan untuk secara terus menerus mengembangkan pe-
rilaku kewaspadaan dan kepatuhan terhadap aturan lokasi ini, di antara Personel.

« Membuat rencana pencegahan sebelum pekerjaan apa pun dilakukan di lokasi, sesuai dengan
standar Michelin.

« Memberi tahu Michelin sebelum menggunakan zat kimia baru dan menyediakan dokumen
yang diperlukan yang merinci karakteristik, risiko, dan tindakan pencegahannya.

» Melaporkan setiap penyimpangan yang ditemukan kepada manajer lokasi atau petugas kese-
lamatan yang ditunjuk di lokasi Michelin tempat Pemasok bekerja atau, jika orang-orang itu
tidak ada, ke kontak Pemasok Michelin.
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2.2 - Menghormati orang lain
2.2.3 - Komunitas

Michelin bermaksud untuk dengan mulus mengintegrasi ke dalam masyarakat dan komunitas lokal di sekitar operasinya di negara-negara
di seluruh dunia. Oleh karena itu, Michelin bertujuan untuk memasok tidak hanya dari Pemasok internasional tetapi juga dari Pemasok lokal dan
Pemasok inklusif (mis. Pemasok di sektor kerja yang dilindungi dan disesuaikan, Pemasok yang mempromosikan kembali bekerja, Pemasok yang
termasuk minoritas, dll.) yang memenuhi standar tinggi Michelin.

PRINSIP YANG DIHARAPKAN:

Michelin mendorong semua Pemasok untuk berpartisipasi dalam

pengembangan ekonomi dan sosial di komunitas dekat atau tempat mereka
beroperasi.
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2.3 - MELINDUNGI LINGKUNGAN

Michelin menekankan pentingnya perlindungan lingkungan. Pemasok juga harus
mempertimbangkan perlindungan lingkungan dalam operasinya.

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN: + FOKUS/
CATATAN
Dalam hal perlindungan lingkungan dan untuk membatasi risiko lingkungan Michelin mengharapkan Pemasok untuk: CIRRULAR
di seluruh Rantai Pasokannya, Pemasok berjanji untuk mematuhi Peraturan - Menerapkan sistem manajemen lingkungan untuk mengukur dan mengurangi
P.erunda.mg-Undangan yang berlaku di negara atau negara t?mpat ia.beropera- dampak potensial dari aktivitasnya terhadap lingkungan; .
si dan di semua negara tempat Produk dan/atau Layanan diimpor, digunakan, - Mengurangi dan mengelola limbah, zat beracun/berbahaya, dan pengemasan CI-I\:'I(')AKrl,JASN/
< dan/atau d|d|str|bu§|kan secara b.ebas dari biaya atau sebagai imbalan pem- selama siklus hidup Produk dan/atau Layanannya; U REACH
bayaran. Atas permintaan Michelin, Pemasok berjanji untuk menerapkan stan- M L N
: : . : . - Mengurangi emisi gas rumah kaca, termasuk selama fase transportasi;
dar Michelin yang lebih ketat untuk proyek atau wilayah geografis tertentu. , , , , , ,
- Melestarikan air, melestarikan sumber daya alam, melindungi ekosistem dan MANQUE
Pemasok juga berjanji untuk mengirim, atas permintaan, setiap informasi yang berupaya memelihara keanekaragaman hayati; | -
mungkin diperlukan untuk menentukan dampak CSR dari setiap Produk dan/ - Mengembangkan Produk dan/atau Layanan berkualitas tinggi dengan dampak
atau Layanan yang ia sediakan kepada Michelin atau untuk memenuhi lingkungan yang rendah;
harapan pemangku kepentingan Grup Michelin (misalnya pelanggan, investor, - Bekerja sama dengan Grup Michelin dalam kerangka analisis siklus hidup yang
asosiasi, dll) di mana informasi yang tersedia untuk itu. (misalnya emisi CO,, dilakukan oleh Michelin.

penggunaan produk fitosanitasi, sertifikasi, dll.).
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KETENTUAN KHUSUS BAGI PEMASOK KARET ALAM:

Karet alam memiliki dampak lingkungan dan sosial yang signifikan.

Oleh karena itu diperlukan pendekatan spesifiknya sendiri.

Kerjasama tertulis dengan seluruh pemangku kepentingan, terutama LSM
yang mengkhususkan diri dalam perlindungan lingkungan dan hak asasi
manusia, Kebijakan Sustainable Natural Rubber (SNR) adalah referensi
kontraktual untuk Pemasok karet alami Grup Michelin

dan melengkapi dokumen ini.

Untuk melihat Kebijakan Karet Alami Berkelanjutan Michelin:

S

LINK KE KEBIJAKAN
KARET ALAMI
BERKELANJUTAN



https://michelinmedia.com/site/user/files/1/SUSTAINABLE-NATURAL-RUBBER-POLICY_VD.pdf
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Michelin menekankan pentingnya, tidak hany .

kepatuhan terhadap Peraturan Perundang-Una hgalts §=4

tetapi juga etika dan integritas saat menjalanl?a"rq bisnis -tt = | .,
(«Etika Bisnis»). Pemasok juga harus menjalankah bishis . 1] B - N

dan operasinya dengan integritas dan mematuhi Efika
Bisnis dan, khususnya, dengan prinsip-prinsip berikut:
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3.1 - Itikad baik

PRINSIP YANG DISYARATKAN:

Setiap Pemasok harus menegosiasikan dan melaksanakan
kontrak dengan itikad baik.

PENERAPAN

PRINSIP-PRINSIP DASAR PRINSIP DASAR ETIKA BISNIS BEKERJA SAMA

KARET ALAM

3 —ETIKA BISNIS
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3.2 - Persaingan dan tindakan yang adil

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Pemasok berjanji untuk memastikan persaingan yang
bebas dan adil, untuk menerapkan praktik komersial yang
adil terkait dengan pesaing dan pelanggannya, dan untuk
memastikan transparansi harga. Jika terjadi praktik
anti-persaingan dari pihak Pemasok, Michelin
mencadangkan haknya untuk mengambil tindakan apa
pun yang diperlukan dan sesuai untuk mendapatkan
kompensasi atas kerusakan yang diderita. Selanjutnya,
Pemasok berjanji untuk tidak terlibat dalam perilaku kasar
jika terjadi posisi dominan atas Michelin dan tidak
menuntut imbalan yang tidak dapat dibenarkan yang

menciptakan ketidakseimbangan yang signifikan dalam
transaksi.

Pemasok telah menerapkan dan memelihara program
kepatuhan anti-persaingan usaha.

DEFINIST
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3.3 - Pembatasan perdagangan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Pemasok harus memenuhi dokumen “Keputusan Grup Michelin: Pembatasan Pemasok telah menerapkan dan mengelola program kepatuhan Pembatasan

Perdagangan». Perdagangan.
Istilah Pembatasan Perdagangan mengacu pada Peraturan Perundang-Undangan

yang berlaku terkait dengan (i) sanksi perdagangan dan ekonomi (termasuk
embargo dan daftar pihak yang dikenai sanksi) dan/atau (ii) kendali ekspor

(barang militer atau peraturan barang penggunaan ganda) yang berlaku untuk
< setiap Produk dan/atau Layanan.

>
=)

TAUTAN KE KEPUTUSAN
MICHELIN GROUP: PEMBATASAN
PERDAGANGAN.



https://purchasing.michelin.com/wp-content/uploads/sites/34/2021/03/Michelin-Group-Prescriptions-to-Suppliers-Trade-Restrictions-2020-final.pdf
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3.4 - Anti korupsi dan pengaruh perdagangan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Pemasok harus menerapkan kebijakan «tiada toleransi» terkait korupsi dan Pemasok telah menerapkan dan memelihara program kepatuhan
pengaruh perdagangan. Secara khusus, Pemasok berjanji untuk menahan diri antikorupsi yang sesuai dengan situasi khususnya dan mampu mendeteksi
dari (1) dengan sengaja menawarkan, menjanjikan atau memberi, dan (2) korupsi, penyuapan, dan pengaruh perdagangan.

mencoba dan bersekongkol untuk menawarkan, menjanjikan atau memberikan
keuntungan yang tidak adil, baik berupa uang atau yang bersifat lain, secara
langsung atau tidak langsung melalui perantara, kepada pejabat publik atau

hubungan profesional apapun untuk pejabat publik atau swasta tersebut atau
< untuk pihak ketiga, sehingga pejabat tersebut bertindak atau menahan diri
untuk tidak bertindak dalam menjalankan tugasnya, dengan maksud untuk
memperoleh atau mempertahankan suatu aktivitas atau keuntungan lain yang
tidak semestinya.
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3.5 - Konflik kepentingan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Pemasok harus menolak untuk berpartisipasi dalam praktik apapun yang dapat
dianggap sebagai konflik kepentingan. Pemasok harus menyatakan kepada
Michelin setiap situasi konflik kepentingan yang mungkin terjadi dengan

Personel Michelin mana pun, dalam konteks transaksi yang direncanakan
atau saat ini.

Pemasok telah menerapkan dan mempertahankan aturan khusus untuk
mengidentifikasi dan mengelola konflik kepentingan.
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3.6 - Penipuan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Pemasok harus menerapkan kebijakan «tanpa toleransi» terkait dengan Pemasok telah menerapkan dan memelihara program anti penipuan
percobaan penipuan, baik yang dicurigai atau yang terbukti. Secara khusus, (menangani penipuan internal dan eksternal) yang sesuai dengan situasi
Pemasok berjanji untuk menahan diri dari (1) mendirikan, mengizinkan untuk khususnya dan mampu mendeteksi, mencegah, dan menangani penipuan.

didirikan, atau berpartisipasi dalam pengaturan, baik sengaja atau atas
kelalaiannya, organisasi atau skema apapun dengan tujuan, panggilan atau efek
curang dan (2) mencoba dan bersekongkol untuk melakukannya.

Pemasok berjanji untuk memberi tahu Michelin dengan cara apa pun yang
< sesuai, termasuk melalui Saluran Etika yang disediakan oleh Michelin, tentang
segala penipuan, kecurigaan penipuan, atau percobaan penipuan yang
diketahui Pemasok.
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3.7 - Hadiah dan undangan

PRINSIP YANG DISYARATKAN:

Sehubungan dengan hadiah dan undangan, Pemasok harus menahan diri dari
praktik apa pun yang tidak mematuhi Peraturan Perundang-Undangan yang
berlaku. Pemasok juga harus menahan diri dari praktik apapun yang ditujukan
untuk secara langsung atau tidak langsung menguntungkan setiap Personel Mi-
chelin atau mencoba memengaruhi penilaian dari setiap Personel Michelin atau
untuk mendapatkan keuntungan yang tidak semestinya. Khususnya, setiap ha-
diah atau undangan harus memenuhi kriteria kumulatif berikut: diizinkan ber-
dasarkan Peraturan Perundang-Undangan setempat yang berlaku, tidak dimin-
ta oleh penerima, tidak dimaksudkan untuk mendapatkan pertimbangan atau
manfaat yang tidak semestinya, tidak dimaksudkan untuk memengaruhi kepu-
tusan, tidak bertepatan dengan pengambilan keputusan strategis; penerima
manfaat saat ini atau di masa depan tidak boleh menjalankan kebijaksanaannya
dalam membuat keputusan yang memengaruhi kepentingan Michelin; Menjadi
satu-satunya dalam bisnis, tidak menimbulkan rasa malu jika diungkapkan di
perusahaan atau publik, bersikap sangat profesional dan masuk dalam daftar.

Sebagai contoh: Selama panggilan untuk proses tender, Pemasok dilarang me-
nawarkan hadiah atau undangan atas setiap kontaknya di antara Personel Mi-
chelin yang dapat mempengaruhi penilaiannya selama proses pemilihan.
Selama jangka waktu hubungan komersial, Pemasok dilarang mengundang kon-
taknya di antara Personel Michelin serta kerabatnya untuk makan di restoran
mewah. Pemasok dilarang untuk menawarkan kepada kontaknya di antara Per-
sonel Michelin suatu hadiah dalam bentuk uang atau voucher,

Namun demikian, Michelin mengizinkan hadiah perusahaan dengan nilai ren-
dah yang wajar dan dengan logo Pemasok, atau iklan yang setara (contoh: ran-
sel, tas olahraga, tas komputer).

PRINSIP YANG DIHARAPKAN:

Michelin mengharapkan Pemasok memiliki kebijakan hadiah dan undangan yang
menetapkan aturan yang berlaku untuk hadiah yang ditawarkan dan diterima.



PENDAHULUAN RUANG LINGKUP, PENERAPAN
) AN DOKUMEN DEFINISI DAN PRINSIP PRINSIP-PRINSIP DASAR PRINSIP DASAR ETIKA BISNIS BEKERJA SAMA
ST micHELIn ‘B Dt DA

KESIMPULAN
KARET ALAM

DEFINIST

3 —ETIKA BISNIS

3.8 - Kerahasiaan

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Selain kewajiban hukum terkait perlindungan kerahasiaan bisnis, Pemasok Pemasok telah menerapkan dan memelihara program untuk mencegah setiap

harus mematuhi tidak hanya kerahasiaan informasi yang diberikan oleh pelanggaran terhadap kewajiban kerahasiaannya kepada pelanggannya,
Michelin, termasuk selama undangan tender, tetapi juga dengan kerahasiaan termasuk Michelin.

hasil dalam hal Produk dan/atau Layanan yang disediakan. Pemasok tidak boleh
menggunakan informasi rahasia Michelin untuk tujuan selain yang telah

disepakati terkait dengan pasokan Produk dan/atau Layanan yang ketat
< kepada Michelin.
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3.9 - Perlindungan Kekayaan Intelektual (KI)

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

Selain kepatuhan terhadap Peraturan Perundang-Undangan tentang Michelin mengharapkan Pemasok memiliki proses yang menetapkan aturan

Hak Kekayaan Intelektual (KI) secara umum:

- Pemasok harus menahan diri untuk tidak melanggar

yang berlaku untuk mengembangkan Produk dan/atau Layanan, termasuk
secara khusus memverifikasi dan mematuhi kebijakan IP pihak ketiga.

(atau mencoba melanggar) hak kekayaan intelektual Michelin.

- Pemasok harus menahan diri untuk dengan sengaja memberikan kepada
atau untuk Michelin setiap Produk atau Layanan apapun yang melanggar hak

< kekayaan intelektual pihak ketiga manapun.

- Jika Pemasok menderita setiap klaim dari pihak ketiga manapun yang
menuduh pelanggaran hak kekayaan intelektual tertentu yang dapat
berdampak pada aktivitas Michelin, Pemasok harus segera memberi tahu
Michelin untuk memungkinkannya membuat pengaturan yang diperlukan
untuk menghindari bahaya keberlangsungan operasinya, dan Pemasok

akan bekerja sama dengan Michelin.

DEFINIST
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3.10 - Perlindungan privasi

PRINSIP YANG DISYARATKAN:

Selain kepatuhan terhadap Peraturan Perundang-Undangan terkait perlindungan
privasi, Pemasok wajib, setidaknya, bertindak hanya berdasarkan instruksi Michelin
saat memproses data pribadi atas nama Michelin, untuk memproses data hanya un-
tuk menyediakan layanan yang disepakati, untuk menjamin - melalui langkah-lang-
kah organisasi dan teknis - keamanan data yang dipercayakan kepada mereka, un-
tuk memberi Michelin secara transparan deskripsi operasi yang dilakukan pada data
pribadi (apa, mengapa, oleh siapa, dan di mana), untuk membantu Michelin dalam
< mematuhi kewajibannya, dan hanya menggunakan subkontraktor yang diberi wewe-

nang oleh Michelin yang menawarkan jaminan yang sama untuk perlindungan pri-
vasi seperti Michelin.

I
PDF

UNTUK INFORMASI LEBIH LANJUT
LIHAT DOKUMEN «REKOMENDASI
GRUP MICHELIN: PRIVASI».

PRINSIP YANG DIHARAPKAN:

Michelin berkomitmen untuk melindungi data pribadi dan, di samping Peratu-
ran Perundang-Undangan perlindungan privasi yang berlaku lainnya, mempro-
mosikan kepatuhan terhadap prinsip General Data Protection Regulation (GDPR)

di luar cakupan geografis langsungnya. Oleh karena itu, Michelin mengharapkan
semua Pemasok melakukan hal yang sama.

DEFINIST


https://purchasing.michelin.com/wp-content/uploads/sites/34/2021/03/Michelin-Group-Prescriptions-to-Suppliers-Privacy-2020-final.pdf
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3.11 - Personel Pemasok

PRINSIP YANG DISYARATKAN:

Sebagai bagian dari kepatuhan terhadap Peraturan Perundang-Undangan

terkait dengan mempekerjakan orang perseorangan, Pemasok harus mematuhi
dokumen «Keputusan Michelin Group: Personel».

PDF

PRESCRIPTIONS
< PERSONNEL


https://purchasing.michelin.com/wp-content/uploads/sites/34/2021/03/Michelin-Group-Prescription-to-Suppliers-Personnel-2020-final.pdf

KESIMPULAN DEFINIST
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3.12 - Kode etik

PRINSIP YANG DIHARAPKAN:

Selain mematuhi Peraturan Perundang-Undangan dan poin-poin yang dite-
tapkan di atas, Pemasok diharapkan untuk menetapkan kode etiknya sendiri
yang sesuai dengan situasi khususnya, mempromosikan budaya integritas, dan
untuk menerapkan tindakan deteksi, pencegahan dan pemantauan, seperti

komunikasi, pelatihan, pedoman etika, pengendalian internal, tindakan
disipliner, dll.
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3.13 - Saluran etik

Saluran Etika tersedia tidak hanya untuk Personel Michelin tetapi juga untuk Personel Pemasok. Saluran ini dapat digunakan untuk
melaporkan potensi pelanggaran terhadap Peraturan Perundang-Undangan yang berlaku dan/atau Kode Etik dan Kode Perilaku An-
ti-Korupsi Michelin. Siapapun dapat mengirimkan laporan, secara anonim jika diinginkan.

< Laporan dapat dikirimkan secara online ke saluran berikut: https://secure.ethicspoint.com/domain/media/en/gui/38522/index.html

(Laporan juga dapat dilakukan melalui telepon - silakan klik tautan di atas untuk instruksi tentang cara menghubungi nomor yang benar
untuk negara Anda.)

UNTUK INFORMASI LEBIH LANJUT:
TEKS RUJUKAN: MICHELIN CODE OF ETHICS
ANTI-CORRUPTION CODE OF CONDUCT


https://secure.ethicspoint.com/domain/media/en/gui/38522/index.html
https://www.michelin.com/en/documents/anti-corruption-code-of-practice/
https://www.michelin.com/en/documents/michelin-code-of-ethics-2/
https://www.michelin.com/en/sustainable-development-mobility/ethics/code-of-ethics/
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4.1 - Sebelum memilih pemasok

BEKERJA SAMA KESIMPULAN

Secara umum, Michelin mengikuti proses terstruktur untuk menilai potensi dan kemampuan Pemasok untuk memenuhi kebutuhan Michelin,
termasuk terutama persyaratan komersial, teknis, kualitas, kuantitas, waktu tunggu, dan pengembangan berkelanjutan Michelin.

Untuk menjadi kandidat, Pemasok harus setuju untuk:

< mematuhi Prinsip
Pembelian Michelin ini,
termasuk Prinsip Yang
Disyaratkan yang
diungkapkan dan
dokumen yang
dirujuk atau dikutip
dalam Prinsip
Pembelian Michelin ini

menjawab dan meme-
nuhi kuesioner penilaian
awal saat dikirimkan ke
Pemasok

memberi tahu Michelin sebelum
ada perubahan dalam proses
manufaktur, sistem kualitas,

subkontrak, struktur, dll. dimana

perubahan tersebut dapat

berdampak pada Michelin dan,

khususnya, berdampak pada kinerja
Produk dan/atau Layanan yang
diberikan oleh Pemasok

bersertifikat ISO 9001,
jika Pemasok memasok
Bahan Baku.

Selain itu, sertifikasi

16949 dapat memberikan
keuntungan bagi setiap
Pemasok.

ISO 14001, ISO 9001 dan IATF

Sebagai contoh, fase ini biasanya
melibatkan:

» suatu penilaian awal melalui kuesioner
yang memungkinkan Michelin menilai
situasi ekonomi dan keuangan
Pemasok, pendekatannya terhadap
kualitas, kapasitas industri, dan
kemampuannya untuk memenuhi
spesifikasi kami, serta komitmen dan
pendekatannya terhadap pembangunan
berkelanjutan;

* mengunjungi atau mengaudit satu
atau beberapa lokasi Pemasok;

* uji coba di lokasi Grup Michelin;
- dll.

DEFINIST
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4.2 - Kualitas Michelin dan keamanan informasi
4.2.1 - Kebijakan Kualitas Michelin

KOMITMEN MICHELIN UNTUK MENINGKATKAN MOBILITAS ORANG
DAN BARANG SANGAT MENUNTUT KAMI DALAM HAL MENJAGA
KUALITAS DAN KEAMANAN.

Agar Michelin dapat menjaga kualitas Produk dan/atau Layanannya, penting bahwa Produk dan/atau
Layanan yang dibeli oleh Michelin memiliki kualitas tertinggi. Semua Pemasok harus memastikan bahwa
Produk dan Layanan yang disediakan, dari manapun asal atau tujuannya, mematuhi persyaratan yang
disepakati dalam kontrak.

BERSAMA-SAMA, kita harus menempatkan cara yang diperlukan untuk mendapatkan dan menjamin kualitas
ini sambil tetap fokus pada pengendalian biaya.

MICHELIN dan PEMASOKnya harus bekerja sama untuk membuat kemajuan ke arah ini.

Proses Jaminan Kualitas Pemasok merinci bagaimana Michelin bermaksud menerapkan pedoman kebijakan
kualitasnya dalam hubungannya dengan Pemasoknya dan untuk mengelola kualitas Produk dan Layanan yang dibeli.

Proses ini, yang harus dipatuhi oleh semua Pemasok, dirinci dalam dokumen berikut yang tersedia di lokasi
web Pembelian Michelin:

TAUTAN KE PROSES JAMINAN TAUTAN KE PROSES
c KUALITAS PEMASOK, BAHAN BAKU C PENJAMINAN KUALITAS PEMASOK,
(UNTUK MENYUSUL). BAHAN NON-BAKU


https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/10/EN_Supplier-Quality-Assurance-Raw-Materials_Sept_2020.pdf
https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/11/EN_Supplier-Quality-Assurance-Non-Raw-Materials-and-Energy_06_2020.pdf
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4.2 - Kualitas Michelin dan keamanan informasi

4.2.2 - Keamanan Informasi Michelin

Michelin sangat mementingkan kepatuhan tidak hanya pada Peraturan Perundang-Undangan yang berlaku tetapi juga pada perlindungan
sistem informasi dan data (termasuk data pihak ketiga yang mungkin perlu diproses).

Istilah «Pemasok SID» merujuk pada Pemasok utama atau sekunder dari Layanan Teknologi Informasi (atau layanan digital atau yang setara),
terlepas dari sistem informasi yang digunakan ketika melakukan layanan berikut untuk Michelin: (i) mengembangkan, mengintegrasikan dan/atau
memelihara solusi perangkat lunak dan/atau (ii) memproses data menggunakan sistem teknologi informasi; pemrosesan diambil dalam
arti kata yang luas termasuk, tetapi tidak terbatas pada: akses, pembuatan, pengumpulan, akuisisi, kompilasi, agregasi, pembuatan, ekstraksi,
dan pengarsipan data.

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

< Pemasok SID diharuskan untuk menyebarkan dan terus memperbarui Selanjutnya, Pemasok SID diharapkan untuk: >
pengamanan organisasi dan teknik yang canggih untuk mengimbangi ancaman Membuat, memperbarui, dan mempublikasikan kebijakan keamanan informasi

yang berubah cepat dan kerentanan yang baru diidentifikasi. Mematuhi audit kebijakan keamanan informasinya dan/atau secara teratur
Pemasok SID harus segera memberi tahu Michelin: i) setiap insiden keamanan mempublikasikan hasil audit eksternal apapun yang mungkin telah dilakukan.

informasi yang diketahui dan /atau (ii) sebelum melaksanakan setiap perubahan Memberi wewenang kepada Michelin untuk melakukan pemindaian kerentanan

paeifl?nlcczl)graws;?wattjésc;%irta?ers#nbkoanlt;?ckhztlfnu d%enaetrranpéann Zer}rtmgiﬁ)t?np dea:izln ang tepat dan/atau tes penetrasi berdasarkan permintaan, baik secara langsung atau
P 5 55 P 5 yans tepat. tidak langsung, dan terus memberi tahu Michelin tentang hasilnya.

Pemasok SID harus menawarkan tindakan pembalian dan/atau penghapusan

data yang dapat diterima yang berlaku dalam setiap keadaan di akhir kontrak, Berkqm!tmen untuk segera menangani ketersediaan layanan, kerentanan,
yang diakhiri baik dengan kedaluwarsa atau penghentian. atau insiden keamanan.

Pemasok SID juga harus mematuhi semua piagam pengguna dan kebijakan Menjamin tingkat dukungan dan berbagi informasi yang sesuai untuk
keamanan yang berlaku jika menggunakan sistem informasi Michelin. menangani insiden keamanan.

Tetap mengetahui pembaruan sertifikasinya, mis. ISO 27001, dan memberikan
pemberitahuan atasnya dan tentang sertifikasi baru.
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4.3 - Bergerak ke depan bersama - secara berlanjut

Dalam operasinya sehari-hari, Michelin bertujuan untuk bekerja dengan Pemasok yang memenuhi persyaratan
kualitas, keandalan, dan biaya Michelin dan yang berkomitmen untuk peningkatan berkelanjutan sembari
menghormati orang dan melindungi lingkungan.

4.3.1 - Penilaian CSR Pemasok
Michelin dengan ketat memantau dan mengelola keseluruhan kinerjanya terkait dengan
pembelian yang bertanggung jawab dan menerbitkan indikator CSR yang dihasilkan.

PRINSIP YANG DISYARATKAN: PRINSIP YANG DIHARAPKAN:

+ FOKUS/

. . . . . ) CATATAN
Pemasok harus melaksanakan penilaian CSR yang disyaratkan dan menerapkan Pemasok didorong untuk menetapkan tujuan yang dapat diukur untuk dirinya EVALUASI
rencana tindakan korektif yang diperlukan. Selain itu, Pemasok memberi sendiri terkait dengan kinerja CSR-nya dan untuk menyusun rencana perbaikan PEMASOK

< wewenang kepada Michelin, atau penyedia layanan yang ditunjuk oleh Michelin, di bidang ini.
untuk melakukan audit di tempat.
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4.3 - Bergerak ke depan bersama - secara berlanjut

4.3.2 - Mengelola Hubungan Pemasok

MICHELIN BERKOMITMEN DENGAN PENDEKATAN SUPPLIER
RELATIONSHIP MANAGEMENT (“SRM”) DENGAN PEMASOKNYA.

Berdasarkan kolaborasi aktif, transparan, dan berkualitas tinggi, tujuannya di
sini adalah untuk bekerja sama membangun hubungan yang kompetitif dan
bertanggung jawab yang menciptakan nilai bagi semua pihak terkait.

Untuk mencapai hal ini, Pemasok dibagi menjadi 4 kategori untuk mengelola
hubungan ini seefisien mungkin.

Kategori 1: Membangun hubungan strategis yang nyata berdasarkan
inovasi dan/atau proyek kemitraan.

Kategori 2: Mengembangkan hubungan bisnis untuk keunggulan
kompetitif yang menguntungkan kedua belah pihak.

Kategori 3: Mengoptimalkan hubungan saat ini berdasarkan
peningkatan berkelanjutan.

Kategori 4. Menerapkan hubungan komersial sejalan dengan komitmen
yang disepakati.

C:? CARI TAHU LEBIH
LANJUT DI SINI:


https://purchasing.michelin.com/en/supplier-relationship-management/

KESIMPULAN DEFINIST

PENDAHULUAN RUANG LINGKUP, PENERAPAN
) AN DOKUMEN DEFINISI DAN PRINSIP PRINSIP-PRINSIP DASAR PRINSIP DASAR ETIKA BISNIS BEKERJA SAMA
T micHELIN ') DEFINISI DAT ERINSIP-PRIN

4 - BEKERJA SAMA

4.4 - Mediasi

Jika Pemasok gagal mendapatkan tanggapan yang memuaskan dari Michelin setelah
diskusi awal, ia dapat meminta bantuan mediator hubungan pemasok-pelanggan
untuk menyelesaikan masalah dengan cepat dalam proses kerja sama.

Mediator akan terlibat hanya setelah pemasok mencoba menyelesaikan masalah
dengan kontak regulernya dalam perusahaan kontrak bersama Michelin, misalnya
agen pembelian yang bertanggung jawab atas penawaran, pusat pembayaran atau
manajer kontrak.

Mediator tidak akan mempertimbangkan permintaan apa pun yang tidak mematuhi
prinsip ini. Untuk melanjutkan ke proses mediasi, Pemasok harus mengirimkan
dokumen mediasinya menggunakan bagian Pemasok di lokasi web Pembelian.

Jika tidak ditemukan solusi dengan bantuan mediator internal, para pihak berkomitmen
untuk menggunakan layanan mediator eksternal konvensional.



https://purchasing.michelin.com/en/purchasing-mediation/
https://purchasing.michelin.com/en/purchasing-mediation/
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Kepatuhan terhadap Prinsip Pembelian Michelin membentuk dasar dari hubungan kepercayaan penting
antara perusahaan Michelin dan setiap Pemasoknya di seluruh dunia.
Hubungan ini, yang didukung oleh pendekatan SRM Grup, adalah mesin penciptaan nilai bagi Michelin
dan Pemasoknya.

< CATATAN: Prinsip Pembelian Michelin, pada tanggal publikasi, diperbarui secara rutin
dan tersedia secara online dalam 16 bahasa di sini:
https://purchasing.michelin.com/en/purchasing-principles/
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DEFINIST

Seperti yang digunakan dalam Prinsip Pembelian Michelin ini, kata-kata yang dimulai dengan huruf kapital didefinisikan di bawabh ini:

Rantai Pasokan Kendali (dan turunannya) Contréle commun (et ses dérivés)

Prinsip Kehati-Hatian Misalnya. atau mis

(Duty of Care) Pemasok

Peraturan

Grup atau Grup Michelin Perundang-Undangan

Personel Michelin Personel Pemasok

MANQUE
TRADUCTION

Layanan
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TOMORROW,
EVERYTHING WILL
BE SUSTAINABLE
AT MICHELIN

FLORENT MENEGAUX YVES CHAPOT
CHIEF EXECUTIVE OFFICER GENERAL MANAGER
OUR CORPORATE VISION IS BASED AND CHIEF FINANCIAL OFFICER

ON THIS CONVICTION.

MICHELIN’S MISSION IS TO BE AMONG THE LEADERS
IN SUSTAINABLE MOBILITY AND AMONG THE WORLD’S MOST
HIGH-PERFORMING, INNOVATIVE AND RESPONSIBLE COMPANIES
BY BALANCING ECONOMIC, ENVIRONMENTAL
AND SOCIETAL CHALLENGES.

THIS IS A COMMITMENT THAT WE TRANSFORM
INTO ACTION EVERY DAY TO IMPROVE MOBILITY
FOR EVERYONE, IN A SUSTAINABLE WAY,
AND THAT WE EXPRESS THROUGH
OUR CORPORATE PURPOSE:

“TO OFFER EVERYONE A BETTER WAY FORWARD.”
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PURCHASING MISSION

HELENE PAUL
CHIEF PROCUREMENT OFFICER

Contribute to Michelin sustainable
performance by engaging suppliers to enhance
value creation and innovation, supporting Michelin
competitiveness and growth.

This contribution is achieved with excellence in operations
and sustainable purchasing, strengthening business ethics,
environmental protection and human rights.
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MANUFACTURING
ENGINEERING
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NATURAL Machinery, Buildings, Industrial
RUBBER Services aggdSLEJEElée;

RAW SERVICES

Logistics, Marketing/
MATERIALS ARE As Communication, IS/IT, Benefits,
Fillers, Monomers, Real Estate, Outsourced services
Elastomers, Metal (Management Consulting
Reinforcements, Fabric Services, Market Research,
Reinforcements, Training, Human resources

Chemicals, Qils and Resins. services, etc...)
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7—-SCOPE, DEFINITIONS AND
PRINCIPLES FOR APPLICATION

1.1 Scope

The Michelin Purchasing Principles are an integral part
of every contract between a Supplier and any Michelin Group company,
regardless of the country.

1.2 Required and Expected Principles

The Michelin Purchasing Principles have two essential levels: Required and Expected principles.

A REQUIRED

principle is a principle deemed fundamental without
which the business relationship cannot be established
or continued.

A Supplier must comply with the Required principle and must ensure
the same or similar principles are deployed throughout its Supply
Chain. At Michelin's request, Suppliers must report, in good faith

and in a transparent manner, on the facts and levels of compliance
achieved. Any failure to comply with all or part of the Required
principles set out in the Michelin Purchasing Principles shall constitute
a breach of contract, and Michelin reserves the right to draw all

the consequences thereof, including the termination of all or part

of the business relationship with the Supplier concerned.

AN EXPECTED

principle is a principle that is promoted,
encouraged and expected by Michelin.

It sets out Michelin’s vision in a transparent manner and enables

all Suppliers to improve in line with the Group'’s expectations through

a continuous improvement process. Suppliers’ compliance with

the Expected principles shall be commensurate with the size of the
Supplier, the level of complexity involved in implementing the principle
and the level of risk caused by potential or actual non-compliance

with this principle are taken into consideration.
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The Michelin Group places the utmost importance on complying
with fundamental principles, namely:
- Laws and Regulations that apply to Michelin and/or all or part
of its Products, Services and/or operations;
- Respecting people, in all aspects; and
- Protecting the environment.

Each of our Suppliers is expected to contribute fully to Michelin's
compliance with these fundamental principles, within the scope
that applies to them.

FUNDAMENTAL
PRINCIPLES

2.1 Compliance with Laws and Regulations

2.2 Respecting People
2.2.1 Human Rights (including working conditions)
2.2.2 Health and Safety of Individuals

2.2.3 Community

2.3 Protecting the Environment
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22— FUNDAMENTAL PRINCIPLES

2.1 - Compliance with Laws and Regulations

REQUIRED:

Supplier must be aware of and comply with the Laws and Regulations that apply to
them and/or to all or part of their Products, Services and/or operations.

Required for specific cases:
Michelin's purchasing activities are deployed in many countries with a wide range
of cultures, laws and political regimes:

a - In some cases, the Michelin Purchasing Principles may not correspond exactly to
the Laws and Regulations of a particular country. In the event of inconsistency
between any applicable Law and Regulation and any Michelin Purchasing Prin-
ciple, the more stringent requirement shall take precedence.

b - In the event of different Laws and Regulations that may apply to the same tran-
saction, all mandatory laws must always be complied with within its applicable
geographical scope.

EXPECTED PRINCIPLE:

Supplier is expected to promote similar principles within its Supply Chains.

+ FOCUS

MICHELIN'S COMMITMENT TO MAJOR INTERNATIONAL PRINCIPLES

As a member of the United Nations Global Compact since 2010, Michelin is committed to fully respecting and promoting
human rights in all of Michelin’s activities and in all countries in which it operates.

Furthermore, Michelin is committed to complying with the following international texts: the Universal Declaration
of Human Rights, the Fundamental Conventions of the International Labor Organization (ILO), the Organization
for Economic Cooperation and Development (OECD) Guidelines for Multinational Enterprises on Human Rights,
Environmental Protection and Anti-Corruption, and the UN Guidelines on Business and Human Rights.

The Michelin Group’s commitment to act responsibly and ethically towards employees, partners and local communities
must be understood and respected by all.
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22— FUNDAMENTAL PRINCIPLES

2.2 - Respecting People

2.2.1 - Human Rights (including working conditions)

REQUIRED:

Supplier must comply with the following, as a minimum:

* International standards including the Universal Declaration of Human Rights,
the United Nations Global Compact, the OECD Guidelines, the UN Guidelines
on Business and Human Rights.

* The legal and regulatory provisions of the employment law in force in the country
(level of remuneration, working hours, freedom of association, etc.).

* The dignity of the individual through acceptable working conditions.
* The Fundamental Conventions of the International Labor Organization (ILO),

in particular on child labor, forced or compulsory labor, freedom of association
and the right to collective bargaining, discrimination and harassment.

EXPECTED:

Supplier is encouraged to go beyond the strict application of Laws and Regulations,
in particular regarding working hours, the right to rest and remuneration.

+ FOCUS

Child Labor:

CHILD LABOR:

Persons under 18 years of age are prohibited from working where the work is hazardous in nature and persons under 15 years
of age are prohibited from working in general. Exceptions are possible provided that they are in accordance with ILO Conventions
138 and 182 and the provisions of applicable national and international law, in particular if the period of work is part of an
apprenticeship and as long as it does not replace schooling and is not harmful to the development and health of the person.

10
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22— FUNDAMENTAL PRINCIPLES

2.2 - Respecting People

2.2.1 - Human Rights (including working conditions)

+ FOCUS
Forced Labor:
FORCED LABOR:

Suppliers must not use or tolerate forced labor, which refers to situations in which people are forced to work or work
overtime under threat or intimidation or through more subtle means such as accumulated debt, retention of identity papers
or signing a contract whose terms are not understandable to the employee. Suppliers must use fair recruitment practices and
must in particular refrain from charging an employee direct or indirect costs for their own recruitment.

+ FOCUS

on Conflict
Minerals:

FOCUS ON CONFLICT MINERALS
Michelin's aim is to purchase Products that do not finance or support, either directly or indirectly, armed groups in conflict
areas. This applies to several minerals or their derivatives, such as tantalum, tin, tungsten, gold and cobalt.

Michelin addresses the issue of conflict minerals by taking into account the OECD Guide on Due Diligence for Responsible
Mineral Supply Chains from Conflict or High-Risk Zones and in accordance with the United States’ Dodd-Frank Wall Street
Reform and Consumer Protection Act. Although Michelin is not subject to this US law, some of our customers are required to
comply with the transparency obligations it imposes.

Michelin does not engage in mining, but minerals may be present in Products in our Supply Chain. Michelin is therefore
committed to working with its Suppliers to achieve Michelin's objectives. After identifying the Products that may contain such
minerals and the corresponding Suppliers, Michelin asks these Suppliers to provide information about how they are sourced,
using the Responsible Minerals Initiative (RMI) forms and lists.

Michelin may be required to provide a conflict minerals report to its customers upon request. Each Supplier in question un-
dertakes from now on to comply with the following requirements:

- Provide, upon request by Michelin, the required reports using the CMRT (Conflict Minerals Reporting Template) and/or CRT
(Cobalt Reporting Template);

- Have or implement a policy and process to ensure that Supplier (a) sources from a socially responsible Supply Chain
(working only with conflict-free smelters and refiners); and (b) communicates these requirements to its own Supply Chain.

11
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22— FUNDAMENTAL PRINCIPLES

2.2 - Respecting People

2.2.2 - Health and Safety of Individuals

For Michelin, the quality and extent of health and safety practices
are important criteria in selecting suppliers.

REQUIRED:

- Whether it be in regard to Products, Services, operations or sites, Supplier must
protect the health and safety of individuals by strictly complying with the applicable
Laws and Regulations and the best practices of their profession, regardless of
whether certain countries are more or less stringent in terms of health and safety.

- Supplier must regularly assess the health and safety risks posed to
the communities in the vicinity of its sites and/or operations.

- Supplier working on Michelin sites, whether occasionally or on a
permanent basis, must:

+ Obtain prior authorization to access the site.

* Define and implement all necessary measures to ensure that all the Supplier’s
Personnel comply with the safety, health and hygiene rules defined for this site.
Supplier is required to continuously develop, among these personnel, behaviours
of constant vigilance and compliance with these rules.

« Draw up a prevention plan prior to any work being carried out on site,
in accordance with Michelin's standards.

* Inform Michelin before any use of new chemical substances and provide
the necessary documents detailing their characteristics, risks and
prevention measures.

* Report any anomaly observed to the site manager or the designated safety
officer at the Michelin site where the Supplier is working or, failing this,
to the Supplier's Michelin contact.

EXPECTED:

Supplier implements a health and safety management system designed to learn
lessons from the past and support the continuous improvement of practices.

This system may be based on appropriate policies, instructions, guides, information
and awareness campaigns, improvement plans and appropriate indicators

(e.g. accident rate, reporting and management of risk situations, number of proposals
for improvements to health and safety issues, etc.).

ISO 45001 certification is encouraged.

12
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2.2 - Respecting People

2.2.2 - Health and Safety of Individuals

For Michelin, the quality and extent of health and safety practices
are important criteria in selecting suppliers.

+ FOCUS
Chemicals:
CHEMICALS:

All over the world, Michelin is particularly vigilant with regard to compliance with Laws and Regulations on chemical
substances as such, in mixtures and/or in objects/articles. In this sense, Michelin requires any Supplier to meet all its
regulatory obligations in this area.For example, under the European REACH (Registration, Evaluation, Authorisation and
Restriction of Chemicals) regulation, any EU/non-EU supplier of articles placed on the European market has to inform
Michelin of the presence of SVHCs (Substances of Very High Concern) as soon as they exceed 0.1% by weight.

13
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2.2 - Respecting People

2.2.3 - Community

Michelin wants to integrate seamlessly into the societies and local communities
that surround its operations in countries around the world. Michelin therefore aims to source not only
from international Suppliers but also from local Suppliers and inclusive Suppliers
(e.g. Suppliers in the protected and adapted work sector, Suppliers promoting the return to employment,
Suppliers belonging to minorities, etc.) that meet its high standards.

EXPECTED:

Michelin encourages all Suppliers to participate in the economic and social
development of the communities near or in which they operate.

14
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2.3 - Protecting the Environment

Michelin attaches the utmost importance to environmental protection.
Supplier must also take environmental protection into consideration in its operations.

REQUIRED:

In terms of environmental protection and to limit environmental risks throughout
its Supply Chain, Supplier undertakes to comply with the Laws and Regulations

in force in the country or countries in which it operates and in all countries where
any Product and/or Service is imported, used, and/or distributed free of charge or
in return for payment. At Michelin's request, Supplier undertakes to apply Michelin’s
more restrictive standards for certain projects or geographical areas.

Suppliers also undertake to send, upon request, any information that may be
required to determine the CSR impact of any Product and/or Service it provides
to Michelin or to meet the expectations of the Group’s stakeholders

(e.g. customers, investors, associations, etc.) where such information is available
to it. (e.g. CO, emissions, use of phytosanitary products, certifications, etc.).

EXPECTED:

Michelin expects Supplier to:

- Implement an environmental management system to measure and reduce
the potential effects of its activity on the environment;
- Reduce and manage waste, toxic/hazardous substances and packaging throughout
the life cycle of its Products;
- Reduce greenhouse gas emissions, including during transportation phases;
- Conserve water, preserve natural resources, protect ecosystems and strive
to maintain biodiversity;
- Develop high-quality Products and/or Services with low environmental impact;
- Collaborate with the Group within the framework of the life cycle analyses
carried out by Michelin.
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2.3 - Protecting the Environment

Michelin attaches the utmost importance to environmental protection.
Supplier must also take environmental protection into consideration in its operations.

+ FOCUS

\
|
f
)

* CIRCULAR
ECONOMY

+ FOCUS

Life cycle and
circular economy:

LIFE CYCLE AND CIRCULAR ECONOMY:

In a world where raw materials are becoming increasingly scarce and the fight against climate change is ongoing, the impact
on natural resources (energy, materials, water, etc.) can be reduced over the life cycle of Products and Services by applying
a circular economy approach.

Michelin's approach is to simultaneously activate four levers over the entire life cycle of Products and Services,
there by providing a combination of solutions to ensure that resources are used more wisely.

This is Michelin’s 4Rs strategy:

Reduce - Reduce the amount of resources used to achieve the same purpose by making the best possible use
of the material used.

Reuse - Repairing and reconditioning - and for the tire, regrooving and retreading, for example - to reduce the use
of raw materials.

Recycle - Recovery and regeneration projects, use of recycled source materials.

Renew - Increase the proportion of renewable materials used.

+ FOCUS
EU Reach:

EU REACH: PRESENCE OF SUBSTANCES OF VERY HIGH CONCERN (SVHC) IN ARTICLES

In the case where the Product is an article as defined by the European REACH Regulation placed on the EU market,

the EU/non-EU Supplier of the article shall undertake to inform Michelin of any presence in the Product supplied and/or
its packaging of Substances of Very High Concern (SVHC) in concentrations of more than 0.1% w/w (individual component)
as soon as these SVHC are included in the Candidate List as defined by the European REACH Regulation (List of Substances
of Very High Concern Candidates for Authorization) and shall provide Michelin with the SVHC certificate.

As the Candidate List is subject to regular revisions, the EU/non-EU supplier must ensure that it is monitored and

that Michelin is promptly informed.

16
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APPLICATION OF THE
FUNDAMENTALS FOR
NATURAL RUBBER

SPECIFIC PROVISION FOR
NATURAL RUBBER SUPPLIERS:

Natural rubber has a significant environmental
and social impact. It therefore requires its

own specific approach. Written in collaboration
with all its stakeholders, particularly NGOs
specializing in environmental and human
rights protection, the Sustainable

Natural Rubber (SNR) Policy is a contractual
reference for the Group's Suppliers

of natural rubber and complements

this document.

A2

DOWNLOAD
THE DOCUMENT
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3.1 Good Faith
3.2 Competition and Fair Conduct

3.3 Trade Restrictions
3.4 Corruption and Influence Peddling

3.5 Conflicts of Interest

3.6 Fraud

3.7 Gifts and Invitations

3.8 Confidentiality

3.9 Intellectual Property Protection
3.10 Privacy Protection

3.11 Supplier’s Personnel

3.12 Code of Conduct
3.13 Ethic Line
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3 — BUSINESS ETHICS

3.1 - Good Faith

REQUIRED:

Each Supplier must negotiate and perform contracts in good faith.

3.2 - Competition and Fair Conduct

REQUIRED:

Supplier undertakes to ensure free and fair competition, to implement fair
commercial practices with regard to their own competitors and their customers,
and to ensure the transparency of their prices. In the event of anti-competitive
practices on the part of a Supplier, Michelin reserves the right to take any action
necessary and appropriate to obtain compensation for any damage suffered.
Furthermore, Suppliers undertake not to engage in abusive behavior in the event of
a position of dominance at Michelin nor to demand unjustified rewards that creates
a significant imbalance in the transaction.

EXPECTED:

Supplier has implemented and maintains an antitrust compliance program.

19
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3 — BUSINESS ETHICS

3.3 - Trade Restrictions

REQUIRED:

Supplier shall comply with the “Group Prescription: Trade Restrictions”

document. The term Trade Restrictions refers to any applicable Laws and
Regulations relating to (1) trade and economic sanctions (including embargoes

and lists of sanctioned parties) and/or (2) export controls (military goods or dual-use
goods regulations) applicable to any Product and/or Service.

EXPECTED:

Supplier has implemented and maintains a Trade Restrictions compliance program.

PDF

TRADE RESTRICTIONS

20
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3 — BUSINESS ETHICS

3.4 - Corruption and Influence Peddling

REQUIRED:

Supplier shall apply a “zero tolerance” policy with regard to corruption and influence
peddling. In particular, they undertake to refrain from (1) deliberately offering,
promising or giving, and (2) attempting and conspiring to offer, promise or give any
unfair advantage, whether monetary or of any other nature, directly or indirectly
through an intermediary, to a public official or to any professional relationship, for
that public or private official or for a third party, such that the latter acts or refrains
from acting in the performance of his/her duties, with a view to obtaining or
retaining an activity or other advantage improperly.

EXPECTED:

Supplier has implemented and maintains an anti-corruption compliance program
that is appropriate to its particular situation and capable of detecting corruption,
bribery and influence peddling.

21
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3 — BUSINESS ETHICS

3.5 - Conflicts of Interest

REQUIRED:

Supplier must refuse to take part in any practice that could be considered

a conflict of interest. It must declare to Michelin any conflict of interest situations
that may exist with any Group Employee, within the context of the planned

or current transaction.

EXPECTED:

Supplier has implemented and maintains specific rules for managing conflicts
of interest.

22
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3 — BUSINESS ETHICS

3.6 - Fraud

REQUIRED:

Supplier shall apply a “zero tolerance” policy with regard to attempted fraud and
fraud, whether suspected or proven. In particular, they undertake to refrain from (1)
setting up, allowing to be set up, or participating in setting up, either deliberately or
negligently, any organization or scheme with a fraudulent purpose, vocation or effect
and (2) attempting and conspiring to do so. Suppliers undertake to inform Michelin
by any appropriate means, including via the Ethics Line made available by Michelin,
of any fraud, suspicion of fraud or attempted fraud of which they are aware.

EXPECTED:

Supplier has implemented and maintains an anti-fraud program (dealing with
both internal and external fraud) that is appropriate to their particular situation
and capable of detecting, preventing and dealing with fraud.

23
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3 — BUSINESS ETHICS

3.7 - Gifts and Invitations

REQUIRED:

With respect to gifts and invitations, Supplier must refrain from any practice that
does not comply with applicable Laws and Regulations. Supplier must also refrain
from any practice aimed at directly or indirectly benefiting any Michelin Personnel
or at attempting to influence the judgment of any Michelin Personnel or to obtain
any undue advantage. In particular, any gift or invitation must fulfil the following
cumulative criteria: be authorized under applicable local Laws and Regulations, not
be solicited by the beneficiary, not be intended to procure any undue consideration
or benefit, not be intended to influence a decision, not coincide with strategic deci-
sion making; the beneficiary may not currently or in the future exercise discretion in
the making of a decision affecting Michelin's interests; be a one-off in the line of bu-
siness, not cause embarrassment if revealed in the company or publicly, be strictly
professional in nature and be logged in a register.

By way of examples:

During a call for tenders process: it is forbidden for a Supplier to offer to any

its contacts among Michelin Personnel a gift or invitation which may influence its
judgement during the selection process. During the term of the commercial
relationship: it is forbidden for a Supplier to invite its contact(s) among Michelin
Personnel as well as his/her relatives to a meal in a luxury restaurant. It is forbidden
for a Supplier to offer to its contact(s) among Michelin Personnel a gift in the form
of money or vouchers.

Nevertheless, Michelin always authorizes corporate gifts with a reasonable low value
and with the logo of the Supplier, or equivalent advertising
(example: backpacks, gym bags, computer cases).

EXPECTED:

Michelin expects all Supplier to have a gifts and invitations policy that establishes the
rules applicable to gifts offered and received.

2020
Edition
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3 — BUSINESS ETHICS

3.8 - Confidentiality

REQUIRED:

In addition to the legal obligations regarding the protection of business secrecy,
Supplier must comply not only with the confidentiality of information provided

by Michelin, including during invitations to tender, but also with the confidentiality
of the outcome in terms of the Products and/or Services provided. Supplier shall
refrain from using Michelin's confidential information for purposes other than
those agreed upon relating to the strict supply of Products or Services to Michelin.

EXPECTED:

Supplier has implemented and maintains a program to prevent any breach
of its confidentiality obligations to its customers, including Michelin.

25
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3 — BUSINESS ETHICS

3.9 - Intellectual Property Protection (IP)

REQUIRED:

In addition to compliance with the Laws and Regulations on Intellectual Property (IP)
Rights in general:

- Supplier must refrain from violating (or attempting to violate) any of Michelin’s IP
rights.

- Supplier must refrain from knowingly providing to or for Michelin any Product or
Service that infringes any third party’s IP rights.

- In the event that a Supplier suffers any claim from any third party alleging
the violation of certain IP rights that could have an impact on Michelin's activities,
Supplier must promptly notify Michelin to enable it to make the necessary
arrangements to avoid jeopardizing the continuity of its operations and will
cooperate with Michelin.

EXPECTED:

Michelin expects Supplier to have a process that establishes the rules applicable to
developing Products and/or Services, including in particular verifying and complying
with the IP policy of third parties.
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3 — BUSINESS ETHICS

3.10 - Privacy Protection

REQUIRED:

In addition to compliance with the Laws and Regulations regarding the protection
of privacy, Suppliers shall, at a minimum, act only on Michelin’s instructions when
processing personal data on Michelin's behalf, to process the data only to provide
the agreed service, to guarantee

- through organizational and technical measures

- the security of the data entrusted to them, to provide Michelin in a transparent
manner with a description of the operations carried out on personal data (what,
why, by whom and where), to assist Michelin in complying with its, obligations, and
to use only subcontractors authorized by Michelin who offer the same guarantees
as to privacy protection as Michelin.

EXPECTED:

Michelin is committed to protecting personal data and, in addition to other
applicable privacy protection Laws and Regulations, promotes compliance with
the principles of the General Data Protection Regulation (GDPR) beyond its
immediate geographic scope. Michelin therefore expects all Suppliers to
undertake to do the same.

PDF

PRIVACY
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3 — BUSINESS ETHICS

3.11 - Supplier’'s Personnel

REQUIRED:

As part of compliance with the Laws and Regulations relating to the employment
of natural persons, Supplier shall comply with the “Group Prescription: Personnel” ROF
document. PERSONNEL

3.12 - Code of Conduct

EXPECTED:

In addition to complying with the Laws and Regulations and the points set out above,
Supplier is expected to define its own code of conduct that is appropriate to its
particular situation, promoting a culture of integrity, and to implement detection,
prevention and monitoring measures, such as communications, training, ethical
guidelines, internal control, disciplinary measures, etc.

3.13 - Ethic Line

An Ethics Line is available not only to Michelin Personnel but also to Supplier
Personnel. This line can be used to report any potential breach of any applicable
Laws and Regulations and/or Michelin's Code of Ethics and Anti-Corruption Code
of Conduct. Anyone may submit a report, anonymously if preferred.

A report can be submitted online here:
https://secure.ethicspoint.com/domain/media/en/gui/38522/index.html

(A report can also be made by phone - please click on the link above for instructions on
how to dial the correct number for your country.)

FOR FURTHER INFORMATION:
CODE THICS
ANTI-CORRUPTION CODE OF CONDUCT
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4 - WORKING
TOGETHER

4.1 - Prior to Supplier Selection

In general, Michelin follows a structured process to assess a Supplier's potential
and ability to meet Michelin's needs, including notably, its commercial, technical,
quality, quantity, lead time and sustainable development requirements.

To be shortlisted, a Supplier must agree to:

Answer and satisfy the preliminary
assessment questionnaire when it is
submitted to it;

e

Comply with these Michelin Purchasing Principles,
including the Requirements expressed and documents
referenced or cited in this document;

B

Inform Michelin prior to any change in its manufacturing
processes, quality system, subcontracting, structure, etc.
where such a change could have an impact on Michelin
and, in particular, an impact on the performance
of the Products and/or Services delivered
by the Supplier;

e

Be ISO 9001 certified, if the Supplier supplies Raw Materials.
ISO 14001, 1ISO 9001 and IATF 16949 certifications can provide
an advantage for any Supplier.

As an example, this phase typically involves:

+ a preliminary assessment via and approach to sustainable
a questionnaire enabling Michelin development;

to assess the Supplier’s economic -« a visit to or audit of one or more
and financial situation, its approach  of the Supplier’s sites;

to quality, its industrial capacity « a trial on a Michelin Group site;
and ability to meet our . etc.

specifications, and its commitment
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4 - WORKING TOGETHER

4.2 - Michelin quality and safety
4.2.1 - Michelin Quality Policy
MICHELIN'S COMMITMENT TO
“IMPROVING THE MOBILITY OF PEOPLE AND
GOODS PLACES VERY HIGH DEMANDS ON US
IN TERMS OF QUALITY AND SAFETY".
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In order for Michelin to maintain the quality of its Products and/or Services, it is essential that Products and/or
Services purchased by Michelin are of the highest quality. All Suppliers must ensure that the Products and
Services supplied, whatever their origin or destination, comply with the contractually agreed requirements.

TOGETHER, we must put in place the necessary means to obtain and guarantee this quality
while maintaining a constant focus on controlling costs.

MICHELIN and its SUPPLIERS must work together to make progress in this direction.

The Supplier Quality Assurance process details how Michelin intends to apply the guidelines
of its quality policy to its relationships with its Suppliers and to managing the quality of the Products
and Services purchased.

This process, with which all Suppliers must comply, is detailed in the following documents available
on the Michelin Purchasing website:

LINK TO THE SUPPLIER QUALITY 9 e
ASSURANCE PROCESS (& ey :
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https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/11/EN_Supplier-Quality-Assurance-Non-Raw-Materials-and-Energy_06_2020.pdf

https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/10/EN_Supplier-Quality-Assurance-Raw-Materials_Sept_2020.pdf

https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/10/EN_Supplier-Quality-Assurance-Raw-Materials_Sept_2020.pdf

https://purchasing.michelin.com/wp-content/uploads/sites/34/2020/11/EN_Supplier-Quality-Assurance-Non-Raw-Materials-and-Energy_06_2020.pdf
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4 - WORKING TOGETHER

4.2 - Michelin quality and safety

4.2.2 - Michelin Information Security

Michelin places great importance not only on complying with applicable Laws and Regulations
but also on protecting information systems and data (including any third-party data it may have occasion

to process). The term “SID Supplier” refers to any primary or secondary Supplier of an information technology

Service (or digital or equivalent service), irrespective of the information system used when it performs
the following services for Michelin: (1) developing, integrating and/or maintaining any software solution and/or

(2) processing data using an information technology system; processing being taken in the widest
sense of the word including but not limited to: the access, creation, collection, acquisition, compilation,
aggregation, generation, extraction, and archiving of data.

REQUIRED:

SID Supplier is required to deploy and continually update state-of-the-art
organizational and technical safeguards in order to keep pace with fast-changing
threats and newly identified vulnerabilities. SID Supplier shall promptly notify
Michelin: i) of any information security incident of which it is aware and/or (ii) prior
to making any change to the location of data, subcontracting operations or the
application of any such safeguards so that Michelin may take appropriate action.
SID Supplier must offer acceptable data reversibility and/or deletion measures that
apply in any cases of end of contract, whether by expiration or termination. SID
Supplier must also comply with any user charters and applicable security policies
where using Michelin information systems

EXPECTED:

Furthermore, SID Supplier shall be expected to: Draw up, update and publish an
information security policy Comply with audits of its information security policy and/
or regularly publish the results of any external audits it may have commissioned.
Authorise Michelin to carry out any vulnerability scans and/or penetration tests

on request, either directly or indirectly, and keep Michelin informed of the results.
Commit to dealing promptly with service availability, vulnerability or security
incidents. Guarantee an appropriate level of support and information sharing

to handle security incidents. Stay up to date with its certifications, e.g. ISO 27001,
and provide notification thereof and of any new certifications.
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4 - WORKING TOGETHER

4.3 - Moving Forward Together Sustainably

In its day-to-day operations, Michelin aims to work with Suppliers who meet its quality,
reliability and cost requirements and who are committed to continuous improvement
while respecting people and protecting the environment.

4.3.1 - Supplier CSR Assessment

Michelin rigorously monitors and manages its overall performance in relation
to responsible purchasing and publishes the resulting CSR indicators.

REQUIRED:

Supplier shall carry out the CSR assessments requested and implement any
corrective action plans required. In addition, they authorize Michelin, or service
providers appointed by Michelin, to carry out on-site audits.

EXPECTED:

Supplier is encouraged to set quantifiable objectives for itself relating to their CSR
performance and to draw up improvement plans in this area.

+ FOCUS

SUPPLIER
EVALUATION

SUPPLIER EVALUATION

Michelin’s approach: Since 2012, Michelin has been assessing the CSR performance of certain key Suppliers.

In addition to quality audits, Michelin measures the CSR maturity level of these Suppliers, with the help of a

rating company. This assessment takes the form of an online questionnaire filled out by the Supplier.

The analysis of strengths and weaknesses in the environmental, social and ethical spheres - including but not limited
to Duty of Care and compliance with anti-corruption and anti-influence peddling - can, if necessary, result in action
plans being drawn up or a more targeted on-site audit being conducted, depending on criticality.
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4 - WORKING TOGETHER

4.3 - Moving Forward Together Sustainably

4.3.2 - Managing the Supplier Relationship

MICHELIN IS COMMITTED TO A
SUPPLIER RELATIONSHIP MANAGEMENT
(SRM) APPROACH WITH ITS SUPPLIERS.

=

Based on active, transparent and high-quality collaboration, the aim here is to work together
to build a competitive and responsible relationship that creates value for all parties concerned.

To achieve this, Suppliers are divided into 4 categories to manage this relationship as efficiently as possible.
Category 1: Establish a real strategic relationship based on innovation and/or partnership projects.
Category 2 : Develop the business relationship for a competitive advantage which benefits both parties.
Category 3 : Optimize the current relationship based on continuous improvement.

Category 4 : Implement commercial relationship in line with agreed commitments.

FIND OUT
MORE HERE:



https://purchasing.michelin.com/en/supplier-relationship-management/

https://purchasing.michelin.com/en/supplier-relationship-management/
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4 - WORKING TOGETHER

4.4 - Mediation

Should a Supplier fail to obtain a satisfactory response from Michelin after initial discussions, it may turn
to the supplier-customer relations mediator for help in resolving the issue quickly in a cooperative process.

The mediator gets involved only after the supplier has attempted to resolve the issue with its regular contacts
within the Michelin co-contracting company, for example the purchasing agent in charge of a bid, the payment
center or the contract manager. The mediator will not consider any requests that do not abide by this
principle. To launch the mediation process, the Supplier must send its mediation file using the «Suppliers»
section on the Purchasing website.

If no solution is found with the assistance of the internal mediator, the parties commit to use the services
of a conventional external mediator.

2020
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CONCLUSION

Compliance with the Michelin Purchasing Principles forms the basis of the essential relationships
of trust between any Michelin company and each of its Suppliers throughout the world.
These relationships, supported by the Group’s SRM approach, are the engines
of value creation for Michelin and its Suppliers.

NOTE: The Michelin Purchasing Principles are, as of the date of publication,
regularly updated and available online in 14 languages here:

https://purchasing.michelin.com/en/purchasing-principles/
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GLOSSARY

Words beginning with a capital letter are defined below:

Common control (and its derivatives):
Two legal entities are said to be under common
control when a single legal entity controls both

of them

E.g.ore.g.

Abbreviation for “example”; where “e.g.,”
“example” or other similarly illustrative terms
are used, the information that follows is given

as an example and is in no way a restrictive
or limiting list.

Control (and its derivatives)
A legal entity is considered to control another
when it directly or indirectly:
+ Determines the decisions made in this
entity's General Meeting (due to the capital
or voting rights it holds),
or
* Has the power to appoint or remove a majority
of that entity’s leadership team

Group or Michelin Group
All legal entities Controlled by the
Compagnie Générale des Etablissements
Michelin.

CSR
Corporate Social Responsibility.

Law(s) and Regulation(s)

Any rule to be complied with by a person,
whether it is a law, a legislative, regulatory or other
regulation, a standard, a custom, an international
treaty and the Major International Principles that
Michelin has undertaken to comply with
(as specified herein).

Duty of Care
the obligations, as defined by Laws
and Regulations, applicable to certain
parent companies and principal / subcontracting
companies regarding a duty of care for human
rights & fundamental freedoms, health
and safety, as well as environment resulting
of (1) activities of the company itself,
the activities of companies they Control,
and (2) the activities of sub-contractors
and suppliers with whom they have
an established commercial relationship.

Michelin
Any legal entity that is a member
of the Michelin Group, regardless of the
country in which it operates.

Michelin Personnel
Any person working for Michelin,
including, but not limited to, any full- or
part-time employee, temporary employee,
trainee, manager, administrator, corporate
officer or any third party acting
contractually on Michelin's behalf, whether
under a mandate agreement, commission
or otherwise.
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GLOSSARY

GLOSSARY

Words beginning with a capital letter are defined below:

Product
All or part of a tangible asset: equipment,
components, materials, including any
raw material.

Service

All or part of a physical and/or intellectual
service and/or intangible asset.

Supplier
Any legal entity that delivers any Product
and/or provides any Service to Michelin
or wishes or intends to do so, including,
unless expressly mentioned
in the Michelin Purchasing Principles,
all of its Supply Chain and the Supplier’s
Personnel involved
in the Product and/or Service.

Supplier's Personnel
Any person working for a Supplier, whether
under an employment contract, a services
contract or otherwise, including but not limited
to any full- or part-time employee,
temporary employee, trainee, co-contractor,
consultant, agent, manager,
administrator or corporate officer.

Supply Chain
The chain of legal entities that includes suppliers
and/or subcontractors internal or external to their
own legal entity or Controlling organization and that
is involved in supplying all or part of a Product and/or
Service to Michelin.
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1. INTRODUCTION

The purpose of the Michelin Group Prescriptions to Suppliers (Personnel) (hereafter “Michelin
Prescriptions”) is to set forth the minimum requirements in terms of Personnel that any service or
product provider/supplier (the "Supplier") shall adhere to and comply with (i) in order to be down
selected and (ii) when performing any service for Michelin.

The Michelin Prescriptions will be made available at www.purchasing.michelin.com and/or on
Supplier's written request to Michelin.

The Supplier acknowledges that Michelin may modify, at its discretion, from time to time the
Michelin Prescriptions so that they can evolve consistently with Michelin's requirements and
agrees to be bound by the terms of the Michelin Prescriptions as modified, provided that Michelin
notifies and provides to the Supplier the new version (such notification being made by any means
at Michelin’s discretion as long as it is a push information such as website, emails, etc...) at least
sixty (60) days prior to such Michelin Prescriptions effective date. For the avoidance of doubt, any
reiteration by Michelin of applicable Laws and Regulations shall not be construed as a Michelin's
modification to the Michelin Prescriptions. The new version of the concerned Michelin
Prescriptions will be deemed accepted on the effective date of the new version of the concerned
Michelin Prescriptions. If the Supplier demonstrates that the modifications of the Michelin
Prescriptions have a material adverse impact on the Supplier for its performance of the Services,
then the Supplier shall notify Michelin before the effective date of the modification. In such case
Michelin may, at its sole discretion, either (i) withdraw the application of such update to the
Agreement in which case the previous version of the Michelin Prescriptions will apply to the
Agreement, or (ii) pronounce termination of the Agreement as of right (“de plein droit”) before the
effective date of the new version of the concerned Michelin Prescriptions.

2. ACCESS TO MICHELIN SITES

Michelin shall provide the Supplier personnel (and its sub-contractors personnel) with access to
such parts of Michelin sites as the Supplier reasonably requires upon reasonable notice for the sole
purpose of properly providing the services in accordance with the bilateral agreement executed
between the parties.

The Supplier shall use Michelin sites and the facilities provided by Michelin solely for the
performance of the services.

Michelin may, acting reasonably, refuse admittance to or order the removal from any Michelin
sites of any of the Supplier personnel.

The Supplier will comply with Michelin's current rules regarding security or health and safety
applicable in Michelin sites as made available to it from time to time by Michelin, together with all
applicable statutory rules and regulations and all reasonable Michelin requirements regarding such
matters. The Supplier shall ensure that the Supplier personnel also comply with these rules and
regulations together with all reasonable Michelin requirements.

Each party shall notify the other of any health and safety hazards at Michelin sites of which it
becomes aware. The Supplier shall draw these hazards to the attention of those Supplier personnel
engaged in the performance of the services at Michelin sites and shall instruct such persons in
connection with any necessary associated safety measures.

Page 1 of 6
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3. ACCESS TO MICHELIN SYSTEM AND TO MICHELIN DATA

In accessing the Michelin systems, the Supplier shall procure that all personnel comply with the
obligations contained in the applicable Michelin Group Prescriptions.

In accessing to/handling/using Michelin data, the Supplier shall procure that all personnel comply
with the obligations contained in the concerned bilateral agreement and/or the Michelin Group
Prescriptions and that such Michelin data shall be used only for the purpose of the provision of the
services pursuant to the concerned bilateral agreement.

4. SUPPLIER PERSONNEL

The Supplier shall be responsible for appointing the members of its teams.

4.1 Supplier Personnel Skills

The Supplier warrants that the Supplier personnel possess the ability, skills, experience, qualities
and permits necessary for the proper supply of the services, and that sufficient Supplier personnel
are appointed to carry out the services.

4.2 Managerial and Disciplinary Authority

All the Supplier personnel wholly or partly assigned to the supply of the services shall in all
circumstances remain under the sole managerial and disciplinary authority of the Supplier, which
shall be solely responsible for the administrative and social management of the Supplier personnel,
and costs, payments, charges and other disbursements incurred or owing to the Supplier personnel
as a result of their carrying out the services.

4.3 Personnel Availability and Continuity

Generally, the Supplier shall endeavour to minimise the impact of any departure or re-assignment
to another job of the members of the teams assigned to the supply of the services.

In the event of the unavailability or departure of members of its team, the Supplier undertakes to
implement all necessary measures to ensure the continuity of the supply of the services, under the
same conditions of quality and within the same time limits. For this purpose, the Supplier shall
ensure, after notifying Michelin accordingly and without interruption to the services, the
replacement of the unavailable member by a person of equivalent ability. The Supplier agrees to
maintain the turnover rate of its personnel mainly dedicated to the performance of the services
provided to Michelin to a level that would not have an adverse effect on the Supplier's
performance.

In all circumstances, in the event of a change in Supplier personnel within its team, the Supplier
shall bear the financial consequences in terms of training in order to transfer the necessary
expertise and knowledge to the new member of the team.

Michelin reserves the right to request the replacement of any Supplier personnel who, in the
reasonable opinion of Michelin, is incompetent, negligent, engages in misconduct or who fails to
comply with any of Michelin's security, health and safety requirements or any other laws and
regulations. The Supplier shall then cease affecting such Supplier personnel to the performance of
the services promptly upon Michelin's request.

Page 2 of 6
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4.4 Compliance with Laws

Michelin has, in its capacity as client, a number of obligations relating to the personnel employed
by a direct contractor and its sub-contracting chain. All the documentation listed in this Michelin
Prescriptions shall be made available to the controlling agent.

The Supplier will comply with applicable laws and regulations applicable in its country of origin
and in the country where the services are provided on financial compensation, concealed work,
(including Articles L. 8221-3 and L. 8221-5 of the French Labour Code), foreign workers
(including Articles L. 5221-8, L. 5221-11 and L. 8251-1 of the French Labour Code) and posted
workers regarding its staff participating in the provision of the services (whether or not under an
employment contract to the exclusion of persons providing services to third parties, external
auditors who do not intervene on Michelin’s behalf, guests/visitors who do not provide services to
Michelin), and warrants that its sub-contractors will comply with such applicable laws and
regulations.

A posted worker within the meaning of French labour law is any employee of an employer
established and carrying out its activity outside France and who, usually working for him,
performs his work at the request of that employer for a limited period of time on the French
territory.

The Supplier will also provide Michelin with all documents requested by applicable laws and
regulations, including documents listed under Articles D. 8222-5, D. 8254-1, D. 8254-2, D. 8254-
3, D. 8254-4, D. 8254-5, L. 1262-4-1 and R. 1263-12 of the French Labour Code, upon signature
of the bilateral agreement and every six (6) months thereafter.

The Supplier shall, in particular, ensure that its staff and its sub-contractors’ staff perceive a
financial compensation conform to the applicable laws and regulations. The Supplier and, as the
case may be, its subcontractors, shall carry out the necessary administrative filings and/or pay the
applicable social benefits to the bodies authorized to collect them in relation to the staff
participating in the provision of the services.

In this regard, Michelin shall not be held liable in case of non-compliance noted by a controlling
agent who may serve Michelin with a notice to comply on penalty of being jointly liable, to order
its contracting partner to comply with the applicable laws and regulations or to terminate the
contractual relationship.

4.5 Key Personnel of the Supplier

The Supplier acknowledges that some key personnel are of particular importance to the fulfilment
of the services.

The Supplier warrants, as far as possible, that the key personnel will remain the same and,
accordingly, undertakes to the fullest extent possible not to change the assignment of the key
personnel for reasons of mere convenience to the Supplier unless it has the written consent of
Michelin depending on the circumstances, or unless Michelin requests the change and has
legitimate reasons to do so, such as interpersonal incompatibility or of unsuitability for the duties.

In accordance with the Michelin's security constraints and subject to applicable laws and
regulations, the appointment of any key personnel, whether at the outset of the bilateral agreement
or subsequently, shall be notified to Michelin. Michelin may object to the proposed appointment if
it has legitimate grounds for doing so. In such case, the Supplier must as soon as possible propose
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another person for the appointment, in accordance with the foregoing terms and procedures. At the
request of Michelin, the same procedure shall apply to any Supplier's personnel that is to perform
sensitive tasks in terms of security.

4.6 Background Check — Non Compete — Restrictive Covenants

Subject to applicable laws and regulations, the Supplier shall carry out the relevant background
checks on its Personnel’s curriculum vitae in order to validate the qualifications, skills and ethics
of such personnel. The Supplier shall refrain from assigning to Michelin, any personnel with
inappropriate qualifications, that has been convicted for serious criminal offences and that, in
Supplier’s reasonable determination, could pose a potential threat to the security of Michelin
operations, Michelin systems, Michelin data or confidential information.

The Supplier shall ensure that a written confidentiality undertaking is executed by all personnel
assigned to the supply of services to Michelin substantially in the form set out below before
commencing to supply those services and Supplier shall provide copy thereof to Michelin upon
Michelin's reasonable request, unless the concerned individual is already bound by a similar
undertaking via an employment contract or an internal code of conduct and that it receives regular
training regarding confidentiality. The costs of the administration and translation of the
confidentiality undertaking shall be borne by the Supplier. Should personnel refuse to sign a
confidentiality undertaking, these personnel shall not be assigned to the supply of the services.

The Supplier shall not assign to the Michelin’s account those personnel that have been engaged in
the delivery of services for any Michelin competitor (regardless of whether such services were
delivered under the supervision of the Supplier or any third party) during the last three (3) years
without having obtained prior formal clearance from Michelin. Exceptionally, in an emergency,
the Supplier may assign personnel to the Michelin account without having first obtained formal
clearance from Michelin. In such cases the Supplier will declare the personnel within five working
days and the Supplier agrees that Michelin may require the immediate removal of the personnel
from Michelin’s account.

Upon request by Michelin, the Supplier must be able to justify and evidence having performed the
above inquiries, verifications and processes. The execution of these processes is subject to audit by
Michelin.

Page 4 of 6
Michelin Group Prescriptions to Suppliers — Personnel \V2021-0







o
o (&7 MICHELIN

ATTACHMENT
FORM OF CONFIDENTIALITY UNDERTAKING

This Supplier Non-Disclosure Agreement form is entered into by [insert name of individual]
in relation to [to be completed] (the ""Agreement'") between [Insert name of Supplier entity] a
company incorporated in [insert place and name] with offices at [insert office address]
(""Supplier'™) and Michelin (*"Michelin™).

Confidentiality

The confidentiality obligations of Supplier under the Agreement are set out in the Attachment to
this Supplier Non-Disclosure Agreement form. The purpose of this document is to ensure that you
are aware of and understand your obligations in relation to Michelin confidential information.

The operations of Michelin may involve you receiving or having access to or knowledge of
Michelin's commercially sensitive or secret information. It is your responsibility and obligation to
maintain the highest professional standards to ensure that this information is properly and
professionally handled to protect Michelin's commercial interests and to ensure compliance with
regulatory and legal requirements. Failure to follow these principles will jeopardise Michelin's
reputation and business.

In addition to and without altering the legal obligations you already have to keep information
secret, you promise not (except for the purposes of properly performing your obligations for
Michelin or unless required to do so by law or any regulatory or investigative authority) either
during the course of your engagement on behalf of Michelin or after it has ended, whether
deliberately or otherwise, to disclose or communicate any information that is confidential or
belongs to Michelin.

You should assume that all information which you come across during your duties, that is not
already obviously public knowledge, is confidential. However, information that consists of general
know-how or is a matter of your own skills or general or commercial knowledge is not
confidential.

Confidential information must not be used to trade on your own account or for trading by other
persons such as family or friends. If you use information in this way, you may be subject to
criminal penalties.

Before the end of your engagement on behalf of Michelin you must return to Michelin (or, at the
discretion of Michelin, destroy) all confidential information without retaining it in any form. All
other documents, data, manuals, security keys and other items which are Michelin's property and
which may be in your possession or under your control should also be returned at this time.

A breach of any of the responsibilities set out in this document may constitute misconduct and
may result in summary dismissal by the Supplier.

Please indicate that you have read and understood the responsibilities set out in this document by
signing and returning.

Signature:

Name (Print Name):

Date:
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ATTACHMENT TO THE FORM OF CONFIDENTIALITY UNDERTAKING

SUPPLIER CONFIDENTIALITY OBLIGATIONS UNDER THE AGREEMENT

[To be completed together with, as the case may be, the confidentiality obligations contained
in the Michelin Prescriptions]
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A BETTER WAY FORWARD

1. INTRODUCTION

When proposing or providing services or goods to Michelin, any service or product
provider/supplier (the "Supplier") will be particularly committed to meeting and maintaining the
highest standards in terms of respect of applicable privacy laws and regulations, either directly or
indirectly through any subcontractors or suppliers and will cause any of its subcontractors to do the
same.

Within the framework of its business relationships with Michelin and all related activities, the
Supplier may need to collect and process, in various ways, personal data either as a data controller
or as a data processor.

This Michelin Group Prescriptions to Suppliers (Privacy) (“Michelin Prescription”) sets out
Michelin’s minimum requirements in terms of personal data protection that any Supplier
undertakes to meet and comply with throughout the term of its business relationship with Michelin
(i) in order to be down selected and (ii) when performing any service for Michelin.

This Michelin Prescription does not aim at replacing any applicable national laws or regulations. It
supplements any applicable national data privacy legislation and any specific obligation set out in
any bilateral agreement between Michelin and the Supplier. National law or regulations shall take
precedence over this Michelin Prescription in case of a conflict between this Michelin Prescription
and the relevant national law or regulations provided that the relevant national law or regulations
are stricter than this Michelin Prescription.

The Michelin Prescriptions are available at [To be completed] and/or on Supplier's demand at
Michelin.

The Supplier acknowledges that Michelin may modify, at its discretion, from time to time the
Michelin Prescriptions so that they can evolve consistently with Michelin's requirements and
agrees to be bound by the terms of the Michelin Prescriptions as modified, provided that Michelin
notifies and provides to the Supplier the new version ((such notification being made by any means
at Michelin’s discretion as long as it is a push information such as website, emails, etc...)) at least
sixty (60) days prior to such Michelin Prescriptions effective date. For the avoidance of doubt, any
reiteration by Michelin of applicable Laws and Regulations shall not be construed as a Michelin's
modification to the Michelin Prescriptions. The new version of the concerned Michelin
Prescriptions will be deemed accepted on the effective date of the new version of the concerned
Michelin Prescriptions. If the Supplier demonstrates that the modifications of the Michelin
Prescriptions have a material adverse impact on the Supplier for its performance of the Services,
then the Supplier shall notify Michelin before the effective date of the modification. In such case
Michelin may, at its sole discretion, either (i) withdraw the application of such update to the
Agreement in which case the previous version of the Michelin Prescriptions will apply to the
Agreement, or (ii) pronounce termination of the Agreement as of right (“de plein droit”) before the
effective date of the new version of the concerned Michelin Prescriptions.

2. LEGITIMATE AND PROPORTIONATE USE OF PERSONAL DATA

The Supplier only processes personal data in the context of its business relationship with Michelin
for specific, explicit and legitimate purposes when it acts as data controller.

The Supplier only processes personal data in compliance with Michelin's instructions for the
performance of the services or the completion of a RFP process when it acts as Michelin's data
processor.

Pagel/4
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A BETTER WAY FORWARD

3. PROTECTION BY DESIGN AND BY DEFAULT

The Supplier will consider, with regard to tools, products or services, the principles of data
protection by design and by default. The Supplier will implement technical and organizational
measures, at the earliest stages of the design of the processing operations, in such a way that
safeguards privacy and data protection principles from the start (‘data protection by design’). By
default, the Supplier shall ensure that personal data is processed with the highest privacy
protection so that by default, parameters and/or processes are implemented to protect personal data
(“data protection by default’).

4. CONDITIONS OF COLLECTION AND PROCESSING OF ANY PERSONAL
DATA

In all cases, the Supplier will only collect and process personal data in a manner that is strictly
necessary, adequate, pertinent, proportionate, consistent and compatible with the purposes for
which they are intended as instructed by Michelin when the Supplier is acting as a data processor
and for the proper performance of the services.

The Supplier, when acting as a data controller, will only collect and process personal data in
compliance with a legitimate ground and in all cases will inform the data subject at the time the
data is collected or beforehand of the required information set out by applicable national laws.

In any event, the Supplier shall take all the necessary measures to ensure that the personal data
processed are accurate and up to date by reference to the purpose for which they are collected and
processed.

5. ACCESS TO PERSONAL DATA

Access to personal data is restricted to the Supplier’s employees or to employees of service
providers/partners who need to have access to such data on a strict "need to know basis" and who
are committed to respect the security and confidentiality of such personal data in the conditions set
out in the Michelin Group Prescription (Personnel).

The Supplier has implemented a strict access management policy as regards persons who are
authorized to access personal data and closely monitors and manages such access.

6. RECIPIENTS OF PERSONAL DATA
The Supplier may need to use suppliers or partners for the provision of the services to Michelin.

The use of such suppliers or partners by the Supplier will be subject to Michelin prior information
and approval, to the respect by such third parties of security and confidentiality obligations
equivalent to the ones set out between Michelin and the Supplier and shall be limited to what is
necessary for the purpose of the provision of the services.

The Supplier also undertakes not to sell, rent or transfer the personal data of its customers,
suppliers and partners to third parties without Michelin prior consent, unless in the event of a
judicial or administrative decision or other obligation requiring the company to comply with the
applicable legislation, and to protect Michelin’s rights and property.
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A BETTER WAY FORWARD

7. A LIMITED DATA RETENTION PERIOD

The Supplier will not keep the personal data any longer than needed - in terms of the purposes for
which they were collected - or any longer than the period provided for by the relevant legislation
in force.

The Supplier also undertakes to destroy, or if appropriate, according to Michelin’s instructions, to
return to Michelin within thirty (30) days of Michelin's request the personal data provided and/or
materials containing them and in the case of destruction, certify in writing, on reasonable notice,
that such destruction has taken place. Should the law prevent the Supplier to return and/or delete
all of the said personal data, the Supplier shall anonymize or pseudo-anonymize them depending
on the nature of the legal obligations applicable and shall guarantee the confidentiality of the said
data and undertakes not to actively process them anymore.

8. RIGHT TO ACCESS, MODIFY, RESTRICTION OF PROCESSING, DELETE
AND OBJECT

At any time, Michelin may ask the Supplier to give data subject (i) access to its personal data, (ii)
the right to modify, update, restriction of processing or the right to delete these data, (iii) the right
to be forgotten, (iv) the right to data portability, (v) the right to object - for legitimate reasons - to
the data being processed by the Supplier. The Supplier has implemented and will maintain/upgrade
the necessary means to ensure it can respond to the various requests made during the processing
operations and within the time-frames provided for by applicable law. The Supplier shall also
inform Michelin of any direct request by the data subjects to that effect.

9. DATA SECURITY

The Supplier shall pay particular attention to the security of personal data. Since the Supplier is
keen to build long-term relationships based on trust, mutual respect and shared values as regards
social responsibility, the Supplier is thus implementing (and shall further maintain and upgrade)
technical and organizational protection measures to protect the confidentiality, security and
integrity of personal data - adapted to the level of data sensitivity - and to protect the data against
intrusion, malicious action, loss, alteration or disclosure to unauthorized third parties. Michelin
shall be entitled to conduct audit in order to check the compliance of the Supplier with its
obligation, either on site or on the basis of appropriate documentation and certification.

10. INTERNATIONAL TRANSFERS OF PERSONAL DATA

The Supplier understands that it is critical for Michelin to have visibility as to the location of any
processing of personal data (location of data storage and location of people having access to such
personal data) operated by the Supplier or any of its service providers and/or partners.

When the Supplier needs to transfer personal data for the purpose of the performance of the
services, it must inform Michelin thereof beforehand and such transfer is subject to Michelin prior
consent, and then do it in accordance with the relevant data protection laws.

If required by the local legislation or the supervisory authority, the transfer of personal data shall
be subject to a prior authorization of the competent supervisory authority.

Nota Bene: when the Supplier, acting as data processor, needs to transfer personal data from the
EU to a country outside the EU, Michelin’s policy is to conclude a data transfer agreement in the
form and according to the procedures set out in the decision of the European Commission dated 5
February 2010 regarding standard contractual terms for the transfer of Personal Data to processors
established in third countries (or any revised decision).
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11. PERSONAL DATA BREACH

The Supplier declares that it understands that any breach to the data protection laws may impose
obligations on Michelin, including notifications to the data subject and to the supervisory
authorities regarding the said breaches.

The Supplier shall inform Michelin at the earliest opportunity of any proven or suspected breach of
personal data or any breach of the security leading to, in an accidental or unlawful manner, the
deletion, loss, alteration, unauthorized disclosure of the personal data transmitted, stored or
processed in any other manner, or the unauthorized access to such data.
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1. INTRODUCTION

The purpose of the Michelin Group Prescriptions to Suppliers (Trade Restrictions) (hereafter
“Muichelin Prescriptions™) is to set forth the minimum requirements regarding compliance with (i)
laws and regulations related to Trade Restrictions and (ii) Michelin Positions that any service or
product provider/supplier (the "Supplier") shall adhere to and comply with (i) in order to be down
selected and (ii) when delivering any Product or Service to Michelin.

The Michelin Prescriptions will be made available at www.purchasing.michelin.com and/or on
Supplier's written request to Michelin.

The Supplier acknowledges that Michelin may modify, at its discretion, from time to time the
Michelin Prescriptions so that they can evolve consistently with Michelin's requirements and
agrees to be bound by the terms of the Michelin Prescriptions as modified, provided that Michelin
notifies and provides to the Supplier the new version (such notification being made by any means
at Michelin’s discretion as long as it is a push information such as website, emails, etc...) at least
sixty (60) days prior to such Michelin Prescriptions effective date. For the avoidance of doubt, any
reiteration by Michelin of applicable local Laws shall not be construed as a Michelin's
modification to the Michelin Prescriptions.

The new version of the concerned Michelin Prescriptions will be deemed accepted on the effective
date of the new version of the concerned Michelin Prescriptions.

If the Supplier demonstrates that the modifications of the Michelin Prescriptions have a material
adverse impact on the Supplier for its performance of the Services, then the Supplier shall notify
Michelin before the effective date of the modification. In such case Michelin may, at its sole
discretion, either (i) withdraw the application of such update to the Agreement in which case the
previous version of the Michelin Prescriptions will apply to the Agreement, or (ii) pronounce
termination the Agreement as of right (“de plein droit”) before the effective date of the new
version of the concerned Michelin Prescriptions.

2. DEFINITIONS

- Controlled Products and Services: Products and Services positively listed as dual usage
or military as per an applicable Export Controls Regulations and therefore subject to
export controls obligations (including but not limited to: export licensing, prior
authorization, reporting obligations or record-keeping requirements) administered and
enforced by applicable government, administration, agency or international body.

- Export Controls Regulations: they are part of Trade Restrictions. They are all applicable
laws and regulations regarding the sale, resale, purchase, transfer, export, reexport of
controlled Product(s) and/or Service(s). They may include notably but without limitation :
export/import control laws and regulations of the European Union, including the European
Union Regulation 428/2009 controlling dual use items, regulations of the U.S. such as
Export Administration Regulations (‘(EAR") issued by the U.S. Department of Commerce,
and the International Traffic in Arms Regulations issued by the U.S. Department of State,
and other, or regulations of other countries as may be applicable.
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- Michelin Positions : decisions taken by Michelin that may contain more restrictive
positions than the Trade Restrictions for the purchase of Product(s) and/or Service(s) and
which are based on commercial considerations and other compliance concerns including
but not limited to money laundering, corruption, and financing of terrorism. These
Michelin Positions apply to the Product(s) and/or Service(s) directly or indirectly
purchased from the Supplier. As of November 2020, the list of countries from which
Michelin refuses and prohibits any direct or indirect purchases is as follows: Cuba, Iran,
North Korea, Syria. This list is subject to changes during the relationship and Michelin
reserves the right to regularly notify such changes to the Supplier.

- Restricted Persons or Sanctioned Parties : any individual, entity or body either: (i)
specifically designated or listed under applicable Trade Restrictions (including but not
limited to, for instance, those listed in the Consolidated List of Persons, Groups and
Entities Subject to EU Financial Sanctions and those designated on the U.S. Treasury
Department’s Office of Foreign Assets Control (“OFAC”) List of Specially Designated
Nationals and Blocked Persons, the OFAC Sanctions Evaders List, the U.S. State
Department Non-proliferation Sanctions Lists, the U.S. Department of Commerce Denied
Parties List, Entity List or Unverified List, or the United Nations Financial Sanctions
Lists, as well as any other list that may arise); (ii) owned or controlled by any person
specifically designated or listed under Trade Restrictions; or, (iii) acting for or on behalf of
any person specifically designated or listed under Trade Restrictions.

- Trade and Economic Sanctions: they are part of Trade Restrictions. They are all
applicable laws and regulations with regard the sale, resale, purchase, transfer, export,
reexport of whole or part of Product(s) and/or Service(s). They include but are not limited
to embargoes and Restricted Persons lists or Sanctioned Parties lists. They may include
notably but without limitation Embargo and Sanction Regulations issued by the U.S.
Department of Treasury, and other lists of Sanctioned Parties (see definition of Restricted
Persons or Sanctioned Parties for more examples).

- Trade Restrictions: all applicable laws and regulations with regard the sale, resale,
purchase, transfer, export, reexport of whole or part of Product(s) and/or Service(s). They
include but are not limited to : Trade and Economic Sanctions (including embargoes and
Restricted Persons lists or Sanctioned Parties lists) and Export Controls Regulations
(military and dual use regulations). For the avoidance of doubt, all applicable laws and
regulations could include those originating out of the United Nations, the European Union,
the OSCE, or the United States of America.
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3. COMPLIANCE WITH TRADE RESTRICTIONS
AND MICHELIN POSITIONS

As a general principle,

e Supplier shall comply, without any possible exception of any kind, with (i) applicable
Trade Restrictions and (ii) Michelin Positions.

e Supplier represents and warrants that neither it, nor any of its shareholders, directors,
officers, employees, companies of its group (including directors and officers of such
companies) or other affiliates are Restricted Persons. Supplier shall immediately notify
Michelin if (i) the status of any above listed persons changes, (ii) Supplier is aware or has
reasonable cause to suspect that any of the above listed persons may become a Restricted
Person and/or (iii) a change to Supplier’s status (including, but not limited to, change of
control, merger, acquisition, or sale of assets), has a potential impact on the provision of
whole or part of any Products or Services to Michelin. Parties shall then discuss in good
faith the appropriate consequences with regard the Agreement.

e In case a non-compliance with (i) applicable Trade Restrictions and/or (ii) Michelin
Positions by Supplier has an impact on the provision, deployment, or use of whole or part
of any Products or Services, Supplier will be responsible for providing remedial measures
and/or financial compensations of damages caused to Michelin by this non-compliance.
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CONTROLLED PRODUCTS AND SERVICES

Principle of avoidance of Controlled Products and Services

Any Supplier is prohibited from proposing and/or supplying Michelin with any Controlled Product
or Service (including, raw materials, industrial purchases and energy, technology/software and
services).

If Supplier does not duly object against this principle, any Product or Service shall be deemed non-
Controlled (such as EAR99 or local equivalent).

In case the technical specifications requested by Michelin render compulsory the provision of a
Controlled Product or Service, the below paragraph shall apply.

Obligations of the Supplier in case a Controlled Product and Service is provided

If the provision of a Controlled Product or Service cannot be avoided, the following will apply:

The authorization to provide controlled Products and Services must be granted the prior
written consent of Michelin's "Export Control Officer" through Michelin Purchasing
Department.

The Supplier must duly (i) complete and proactively update if needed the Michelin
Export Control Classification Declaration (ECCD) form in Annex 1 concerning the
Product(s) and/or Service(s) concerned and guarantee their accuracy either as part of the
commercial proposal documentation or prior to the supply of the Product(s) and/or
Service(s) and during the entire relationship if needed (ex: modifications) and (ii) provide
assistance to Michelin as reasonably required for obtaining license, authorization, consent
and/or approval or making any appropriate notification in compliance with applicable
Export Controls Regulations. For the avoidance of doubt, the information provided on
commercial documents or invoices, cannot replace the prior fulfillment of the ECCD
information below.

In case a modification of the Export Control Regulations affects the classification of the Product or
Service, or the consequences of this classification (e.g. additional licence requirement) and has an
impact on the provision, deployment, or use of whole or part of any Products or Services, Parties
shall then discuss in good faith the appropriate consequences with regard the Agreement.
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ANNEX N°1 CONTROLLED ITEM INFORMATION -ECCD

Item here means Product or Service

Type of information

Detailed data

Information filled
by the Supplier

Supplier data

Legal Name of Supplier
Address of Supplier
Name and function of person filling this document

Accurate code of
each Iltem

Part Number, Item code as will appear on invoices

Accurate commercial
name of each Item

Country(ies) of
manufacturing or last
transformation of
each Item

Customs code of each
Item

SH6 at a minimum

Info regarding
Controlled Items if
subject to us
jurisdiction

Note : can concern

non-US suppliers (de
minimis rules)

Is Item subject to US jurisdiction ? Y/N
If No, go to next line

If Yes,

provide relevant Regulation (ITAR / EAR, Other
(precise which)

provide relevant ECCN (e.g. EAR 5A992, ....)
provide applicable license exemption (if any)

Info regarding items
Controlled by the
jurisdiction of the
Country of
manufacturing or last
transformation of
each Item

Is Item controlled by the jurisdiction of the country of
manufacturing or last transformation ? Y/N
If No, go to next line

If Yes,
[ ]

Precise which country has jurisdiction on the Item
provide relevant Regulation (National Military
list, Dual Use Regulation such as EU Regulation
428/2009 or local relevant equivalent, Other
(precise which)

Provide relevant ECCN (e.g., DU 2B350 or other)

Info regarding items
Controlled by the
jurisdiction of the
country of delivery of
purchased Item

Is Item controlled by the jurisdiction of the country of
delivery ? Y/N
If No, stop filling here

If Yes,

Precise which country has jurisdiction on the Item
provide relevant Regulation (National Military
list, Dual Use Regulation such as EU Regulation
428/2009 or local relevant equivalent, Other
(precise which)

Provide relevant ECCN (e.g., DU 2B350 or other)
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